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Hold Interest 


Joint Symposium With ‘ 3. M. E. on Effect of Tem-| 


perature on Metals, Heard by More 
Than 600 


HICAGO, June 24.—Several sessions devoted to con- | 
sideration of steel, wrought iron, magnetics and paints, | 
yetroleum products and electrical insulating materials held | 
e attention of the members in attendance at the thirty- | 


ourth annual meeting of the American Society for Testing 


Materials at the Stevens Hotel here today. 
PF eeies ae meetings were devoted 


ROAD FATALITIES =| tema tcuing rier, timber 
REDUCED 25% IN and metals. The interest of the 
MODEL LAW STATES : large number present, was shown 

| especially in the symposiums on the 


New York, June 24.—The ratio of | | abrasion testing of rubber, prepared 


traffic fatalities has been lowered |%Y prominent research men in the 
As much as 25 per cent. in some | industry, including A. W. Carpenter, 
— heen the es of manager of the B. F. Goodrich 
ee ‘responsibility and | CO™P8ny testing laboratories, and 
other model legislation, such as has | 2. E. Sargisson and J. L. Tronson, 
been recommended by the Nations! | 
Conference on Street and Highway | 
Safety, it was reported at a meeting 
of the conference executive com- 
mittee, yesterday, in the headquar- 
ters of the National Automobile 
Chamber of Commerce. 
Representatives were present from | 
the National Safety Council, 
Bureau of Public Roads, and fn 
ational associations representing | 
nsurance, railroads, electric lines 
and manufacturing interests. 

Based on educational activities | 
which have already lowered the} 
number of motor accidents involv- 
ing railroads and commercial vehi- 
cles, the conference believes that the 
work during the next few years 
should bring a substantial reduc- 
tion in the nation’s annual highway 
fatalities. 

It was agreed that the efforts of 


(C ontinued on Page 9) 


per cent. 
discussion 


The reported need of the railroads ° 
for increased revenue was consid- 


(Continued on Page 2) ered and strong doubt expressed 


Late News Flashes 


New York, June 24.—Iron Age in its current issue says: 
“Steel output has lost further ground at Pittsburgh, Cleve- 
land, Youngstown and Chicago, although increasing slightly 
at Buffalo, and ingot production for the country at large 
now averages 36 per cent., as compared with 38 per cent. a 
week ago. Additional recessions seem inevitable unless 
sentiment, which now appears to be veering, actually under- 
goes a marked change.” 


oe Ea * 
Cleveland, June 24.—At directors’ meeting of Republic 
Steel Corporation, C. E. Sullivan was elected a director to 


fill a vacancy. W. W. Hancock, secretary, was also elected | 


treasurer, succeeding J. A. Anderson, resigned. 
* a 


Detroit, June 24.—While thece was a large decline in 
Detroit industrial employment during the first two weeks 
of June, the recession was not as great as had been antici- 
pated. The employment index of the industrial department 
of the Board of Commerce on June 15 was 74.8, compared 
with previous estimates of 70. On May 31 the index was 80.4 


and on June 15 last year it was 104.5. 
a * # 


Berlin, Germany, June 24.—German unemployment 
drops 53,000 in first half of June; total of about 4,000,000 on 
June 15, less than corresponding date in 1930 for first time 
this y year. 


automotive men, of whom there are | 


at meeting of traffic 
National Automobile Chamber of Commerce, at Detroit yes- 
terday. K. A. Moore, vice-chairman, presided. | 


of Automotive ] New Car R 
Men at A. S. 2 M. Sessions 
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wietra tions in May — 


ftunning A bout 7% % Below April 


| COMPLETE JANUARY 
AND FEBRUARY 
SALES TOTALS 


VIRST complete registration re- 
turns for the month of Jan- 
uary, 1931, appear on pages 6 
and 7 of this issue. Comparative 
figures for the same month last 
year also appear on pages 8 and 9. 
Complete combined registra- 
tions for January and February 
by makes and states appear on 
pages 10 and 11, with compara- 
tive figures for the first two 
months last year. 

These complete tabulations 
have not previously appeared in 
any publication, due to a delay 
in compiling returns in the state 
of Georgia. They are printed 
here for the convenience of read- 
ers who are interested in month- 
to-month sales records. 


N. A.C.C. TRAFFIC MANAGERS — 
DISCUSS RAILROADS’ PLANS 10 | 
INCREASE FREIGHT RATES 157, s 


oo June 24.—The railroads’ application for a 15} 


increase in freight rates came in for active | 
of | 


managers, members 


proposed increase in 
will accomplish the 

The possibility of 
in favor of 


the 
rates 
result. 


that 
freight 
desired 
an increase reacting 
rail competitors by expansion of 
traffic losses was mentioned. The 
meeting reviewed the possibilities of 
further rail operating economics in 
addition to the _ potentialities of 
transportation coordination. 


Reports were given on the status 
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| Sparks From Detroit 


Dealers Who Are Sloganizing 
Their Business Successfully .Page 3 
Service and Accessory Sales 
Keep Pace With New Car 
Sales ..Page 3 
Editorial: “Interdependence” . Page 4 
Differential Discussion 
Engineering News Pages 6,7 
Delivering Oils and Gasoline 
Profitably 
Ford Dealer Boosts Service 
Through Own Shop Men. .Page 12 
Circulars and Lot Display Aid 
in Selling Used Cars 
REFERENCE, TABLES 
First Complete Tabulation of 
January New Passenger Car 
Sales 
Compilation of New Passenger 
Car Registrations in First 
Two Months.......... Pages 10, il 


Pages, 6, 7, 8, 9) 


Put Total Registratio 
Under 


EW YORK, June 24. 
states and the District 


—Wj 


five States 
ns for Month a Shade 
250,000 


ith returns in from thirty-five 
of Columbia, sales for May, 


1931, are running about 7 per cent. below the levels that were 


crease holds for the thirteen st 
ed their sales figures for May, 
will be just a shade under : 


A. L. FRANK 10 HEAD 
| STUDEBAKER-PIERCE 
| ARROW EXPORTS CORP. 


| South Bend, Ind., June 24.—Arvid 
L. Frank has been made vice-presi- 
dent and general 
manager of the 
Studebaker 
Pierce-Arrow Ex- 





port Corporation, | 


according to an 

official announce- 

ment made public 

here today He 

succeeds H. S. 

Welch in the gen- 

eral management 

; of the company 

, AL. Frank Mr. Welch has re- 


signed his connection with the cor- 
poration, effective July 31. 

Mr. Frank has been connected 
with the Studebaker Pierce-Arrow 
Export Corporation for the past five 
years in various capacities, the most 
recent of which was as sales man- 
ager. He has a wide acquaintance 
with the Studebaker and Pierce- 
Arrow overseas dealer organization 


and has an intimate knowledge of 
overseas dealers’ problems. 





maintained during April of this year. 


If this ratio of de- 
ates which have not yet report- 
the sales total for that month 


250,000. 


* Comparing the figures now avail- 


|able with returns from the same 
| thirty-five states and the District 
during May, 1930, we find that the 
decrease is running at the rate of 
| about 27 per cent, 

The actual figures for May, 1931, 
sales so far in hand show a total of 
172,471, which compares with 184,- 
819 in the same states in April, 
1931, and 237,505 in May, 1930. Total 
sales during May, 1930, were 345,- 
041, compared with 357,064 in April, 
1930. This works out at somewhat 
under 4 per cent., against the 7 
per cent. decline in. May of this 
year. 

As a matter of fact, however, 
the decrease in sales during May, 
1931, is just about the normal de- 
cline. 

The following are the states 
sales totals so far received:— 
April May 
1931 1931 
2,087 1,929 

; 989 

871 
14,272 
4,285 

106 
2,456 
2,541 

802 
15,329 
1,803 
5,950 
3,624 
13,075 


and 


Alabama 
Arizona 
Arkansas 
California 
Conn 
Delaware 
Florida 
Georgia 
Idaho 
Illinois 
Indiana 

| Iowa 

| Maryland 
Massachusetts 


‘Continued on Page 2) 


Rate of Sales Decline 


Cut Sharply in April 


| New York, June 24.—Rate of de- 
cline in new passenger car registra- 
from the corresponding month of 
lest since May of last year, and the 
total, 265,732, was the highest to be 
registered since May of last year. 
New car sales in April, as previ- 
ously reported in Automotive Daily 
News, were off only 25 per cent. 
from April, 1930, against declines 
of 31 per cent. in March, 36 in Feb- 
|}ruary and 29 per cent. in January 
of this year. On the basis of esti- 
mates now available, the May 


than that of April, or around 27 per 
icent. It is still possible, however, 
ithat the final figures for these 
|} months will compare more favorably 
|with a year ago than is now ap- 
parent. 
The most severe falling off in new 

}car sales from the corresponding 





tions in the United States in April | 


the preceding year was the small-| 


and | 
June declines will be slightly greater | 


month of the preceding year to have 
occurred thus far during the busi- 
ness depression came in November 
of last year, when the drop was 49 
per cent. In October there was a 
falling off of 48 per cent. and last 
August the decline was 46 per cent. 

In December the steady increase 
in the rate of decline was halted, 
and in that month the falling off 
was only 31 per cent. 

For the entire year 1930, the de- 
cline in new car sales from 1929 was 
32 per cent., and on the basis of 
current estimates, it appears that 
the falling off in the first six 
months of the year from the cor- 
responding period of 1930, when 
sales were at a high level, will be 
about 28 per cent., or slightly less. 

In the following table new car 
registrations from January 1, 1930, 
up to the present time are shown, 
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How Some Dealers Use Slogans Successfully—See Page 3 
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May Registrations Show 


7% Decline From April 


(Continued from Page 1) 


7,816 
6.886 


| CRUDE OIL OUTPUT 
SHOWS SLIGHT GAIN 


New York, June 24.—The Ameri- 
+can Petroleum Institute estimates 
that the daily average gross crude 
oil production in the United States 
ended 20, 1931 
2.482.350 barrels, as compared 
2.463.100 barrels for the pre- 
ceding week, an increase of 19,250 
barrels. The daily average produc- 
tion east of California was 1,961,250 
barrels, as compared with 1,934,500 
barrels, an increase of 26,750 barrels. 

Imports of petroleum (crude and 
refined oils) at the principal United 
ports for the week ended 
20 totaled 995,000 barrels, a 
average of 142,143. barrels, 
with 2,062,000 barrels, a 
daily average of 294,571 barrels for 
the week ended June 13, and a daily 
average of 203,929 barrels for the 
four weeks ended June 20. 


6,882 
5,724 
1,037 
3,084 
246 
1,599 
10,554 
3.403 
1,137 
15.161 
1.837 
20,273 
1,887 


Minnesota 
Missouri 
Montana 1.108 
Nebraska 3.610 
Nevada jocens 235 
New Hampshire 1,844 
New Jersey 729 
North Carolina 3,249 
North Dakota 400 
Ohio .736 
Oregon 851 
Pennsylvania 9,947 
Rhode Island 988 
South Carolina .. 746 1.731 
South Dakoia 887 675 
Viah 887 675 
Vermont 1,213 1.197 
Virginia 3.878 4.811 
Washington 2,613 2,279 
West Virginia 2,674 2,542 
6,727 7,711 


Wisconsin 
District of Columbia 3008 2,918 


184,819 172,471 


for the week June 
was 


with 


States 
June 


daily 
compared 


ataie es 
Abi 


GLANCE 


AT THE 


MENU 


. . . confirms the pleasont reputa- 


tion Hotel Fort Shelby enjoys for its variety of dishes and 
choicest delicacies. The palate, too, bears tribute to the 
superb artistry and skill of the Fort Shelby chefs. Four 


restaurants serve your needs or whim or purse . . . all offer 


breakfast and luncheon ... two are open for dinner. q You'll 


be delighted, too, with Hotel Fort Shelby's convenient loca- 
tion in the heart of Detroit's shopping, theatre, financial, 
insurance and wholesale districts. No other large hotel 
so near the principal railway terminals, airports and 
steamship piers. q 900 units . . 
all equipped with private bath 


Rooms as low as 


. suites $10.00 


and servidor. 
$3.00 per day. . 


and upwords. 


Motorists are relieved of their automobiles at the 
door withov! service charge. Write for free road 
map, ond your copy of “Aglow with Friendliness,” 


ovr unique and fascinating magazine. 


wow tort S elby 


“AGLOW WITH FRIENDLINES S$” 
E. J. BRADWELL, 


DETROIT 


Monoger 
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[ROAD FATALITIES 
REDUCED 259%, IN 


| (Continued from Page 1) 
highway commissioners to 
safe highways, of traffic officers for 
standardized traffic regulations, and 
motor manufacturers in building 
safer cars are contributing 
share, but that there is still a great 
need for educating the pedestrian 
and the motor vehicle driver. 


Stress was laid on the importance | 


of educating high school children 
who are now approaching the age 
when they will soon be driving mo- 
tor vehicles. 

The greatest progress in accident 
reduction during the past few years 
has been made in the class involv- 
ing children, the fatality 
ing steadily been decreased 
per cent. 

Educational methods are credited 
with having achieved a reduction of 
50 per cent. in the number of fatali- 
ties at railroad crossings since 1911. 

The conference was also encour- 
aged bv the success of driver train- 
ing programs for commercial vehicle 
operators, which resulted in a re- 
duction last year in the number of 
accidents involving such vehicles of 
| approximately 20 per cent. 

During the 1931 legislative ses- 
sions the number of states incor- 
|} porating one or more of the four 
|acts of the uniform motor vehicle 
;} code, reported Col. A. B. Barber of 
the United States Chamber of Com- 
merce and director of the confer- 
|ence, bas been increased to twenty. 
|In addition, fourteen other states 
| have adopted legislation conforming 
;}in many respects to provisions of 
the code. 

The model municipal 
;Mance, also sponsored by the con- 
ference. has been adopted by at 
least thirty-eight cities throughout 
;the country. Progress toward simi- 
| lar action has been reported in more 
than fourteen other cities 

Col. A. B. Barber, director 
conference, presided at the meet- 
| ing. Others in attendance were: 
A. W. Whitney, Maxwell Halsey, T. 
|B. Hanly, John Hall of the Na- 
;} tional Bureau of Casualty and 
Surety Underwriters; E. W. James. 
F. W. Mills of the United States 
Bureau of Public Roads: Guy 
Hecker. Hubert St. Clair of the 
American Electric Railway Associa- 
| tion; A. J. Montgomery, American 
| Automobile Association; William 
|; Hall and H. G. Rowe, American 
Railway Association; J. A. Laans- 
ma, Motor and Equipment Asso- 
ciation; Sidney J. Williams, Na- 
tional Safety Council: W. S. A. 
Pott and Paul Willard Garrett. 
General Motors Corporation; R. S. 
Armstrong, secretary gof the Motor 
Vehicle Conference Committee; A. 
W. Koehler, also of the National 
Conference on Street and Highway) 
Safety, and Alfred Reeves, Norman 
Damon and Stephen Bryce of the 
National Automobile Chamber of 
Commerce. 


WILLYS-OVERLAND 
DEALERS MEET AT 
WASHINGTON, D. C. 


Baltimore, Md., June 24.—Willys- 
Overland dealers numbering approx- 
imately 145, from the cities and 
larger towns of Maryland, Delaware, 
Virginia, West Virginia and District 
of Columbia. assembled in Washing- 
ton, D. C., to meet with officers of 
the Willys-Overland, Inc., according 
to announcement by T. R. Ballan- 
tyne, general manager of the Mid- 
City Sales Company, here 

The meeting combined the dealers 
under David Hazelhurst, distributor 
of Richmond. and the Mid-City 
Sales Company, Baltimore § and 
Washington. The business session 
was held at the Wardman Park Ho- 
|tel, where the dealers were guests 
of Willys-Overland at lunchem. 

N. A. Beardsley, general manager, 
and H. J. Gerkins, vice-president 
}and treasurer, factory executives 
;representing the Willys-Overland. 
| attended the dealer conference and 
were the principal speakers. 


| GARAGE BUSINESS SOLD 

| Jersey City, N. J., June 24.—The 
garage business located at 1027-1029 
|Summit Ave., Jersey City, 
ducted as Steinauer’s Garage, 
been sold to Louis G. Gerhard 
North Bergen. 
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PARKS pon ae 


Railway Rumblings 
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Take Your Car Along 
k K k 


A Motor Coach Parade 


K * 7 


Ting-a-Ling 
Chris Sinsabaugh—Detroit Editor 


OLLOWING the meeting of the N. A. C. C. traffic man- 


agers here on Tuesday there was considerable aftermath 
having to do with railroad matters in which the automobile 
folk were interested, although having no direct bearing on 
the meeting itself. For instance, there was the talk of the 
special fast freight service put into operation June 15 by the 
New Haven and the Boston & Maine railroads, which is said 
to be out of the ordinary, something entirely new and having 
a hook-up with store-door delivery. Of course that makes it 


automobile news. 

The Maine Bullet, as the new freight train is called, 
operates daily between Maine and Manhattan at express 
speed, an overnight service without an increase in regular 
freight rates, but with twenty-four hours increase in speed, 
It operates both ways from Portland, Me., to New York city. 
The rail service is supplemented by trucks, which deliver 
freight at key rail points and also carry goods from the rails 
to destination. Thus, through this co-ordination, a merchant 
in New England gets the next morning the purchases shipped 
the night before from New York, or vice versa. The railroad 
people figure this innovation has “‘moved more than 500 
New England communities and New York city a whole day 
closer together.” 

* oe o 


NOTHER innovation furnishing food for comment 
among the traffic managers was the Pennsylvania’s 
announcement of an extension of a service for motorists that 
was inaugurated to Florida last winter, and this summer to 
New England and eastern Canada. The idea took so well that 
now it has been broadened to take in transcontinental travel 
as well. 

In a nutshell, this permits a motorist desiring to take his 
car with him to where he will spend his vacation to ship it 
by fast freight instead of driving over the road. It is said 
this service will deliver the automobile within twenty-four 
hours of the arrival of the owner. Five standard railroad 
tickets cover the cost of this service—three for the automo- 
bile and two for rail passengers, the latter to be used on 
regular passenger trains. 


* * * 
‘i will be recalled that something over a year ago President 
Atterbury of the Pennsylvania Railroad wrote an article 
for a national magazine in which he predicted the time was 
coming when the crack passenger trains would carry a spe- 
cial baggage car for the accommodation of motorists. After 
driving all day, the motorist will hop the train in the evening, 
shove the automobile into the baggage car and while he is 
sleeping many miles would be covered, cutting in half the 
time on a long trip. Evidently the Pennsylvania is not ready 
for this radical innovation, but it would seem as if this latest 
move is a decided step in that direction. 
* * * 
W* saw an unusual driveaway Monday when thirty-three 
motor coaches, representing an investment of $300,000, 
passed through the municipality, bound for the Pacific Coast, 
This squadron has been bought from the General Motors 
Truck Corporation of Pontiac, by the Long Beach Transpor- 
tation Company of Long Beach, Cal., bringing the latter con- 
cern’s fleet strength up to 123 coaches. Long Beach, by the 
Way, operates on a 5-cent fare and it is said that the system 
shows a profit, besides serving the transportation needs of 
a city of 140,000 population. 

Naturally, Detroit made a great howdy-do over the G. M. 
motorcade, The caravan was a mile in length and every one 
stopped and looked as it came along Woodward Avenue on 
the way to City Hall, where the conventional festivities took 
place—Mayor Murphy’s official greeting and the passing out 
of a letter to the mayor of Los Angeles, hands across the 
continent, as it were. 


ORE 
They 


* +” kK 

pealing of wedding bells in automobile tempo. 
clanged last Saturday when Thomas Patrick 
Henry, Jr., son of the president of the American Automobile 
Association, who is a Detroiter, was wedded to Miss Serena 
Ailes. They ring again Saturday when Miss Anne Matheson; 
daughter of Charles W. Matheson, general sales manager of 
'Graham-Paige, becomes Mrs. David Ballantyne Hinchman. 
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Dealers’ Are Sloganizing Their Business Successfully 


On West Coast They Are! 


Departing From the 


| mark, 


Hackneyed, Threadbare 
Phrases and Work Out 
Ideas That Easily Iden- 
tify Them 


By HAROLD J. ASHE 

‘OO many automotive retailers 

are ignoring the potent adver- 
tising value of slogans and trade- 
marks in the exploiting of their re- 
spective businesses. Perhaps it is 
because they, as consumers, have 
had impressed upon them the hack- 
neyed, threadbare sldgans of an- 
cient vintage, i. e.: “Service Our 
Motto,” “We Aim to Please,” “If We 
Please, You Tell Others—If Not, 
Tell Us.” 

Yet, it should be 
automotive men _ that 
national advertisers see 
slogans and trade-marks 
their advertising These 
advertisers, in a bigger 
appealing to the same consumer 
mass that the automotive man is 
Striving to reach with his sales mes- 
sage. If it is profitable and practi- 
cal for the former, it equally 
profitable for the latter 

Since the days of the country 
store and its inadequate “Quality 
Our Policy” slogan, sloganeering has 
gone far. Slogans have become an 
integral part of American life. “Ask 
the Man Who Owns One.” “His 
Master's Voice.” Consumers have 
learned to identify products by their 
slogans and their trade-marks. And 
advertisers have long since learned 
that, for all of their paid advertis- 
ing and carefully written copy, the 
slogan and the trade-mark are usu- 
ally the only lasting impressions that 
remain with the consumer for any 
length of time. 

Due to that short memory of the 
reading public, it is of paramount 
importance that automotive retail- 
ers not only adopt slogans and 
trade-marks to identify their busi- 
nesses one from the other, but that 
they give most careful attention to 
the evolving of those trade-marks 
and slogans. It is these slogans and 
trade-marks that will carry a large 
part of the burden of exploiting and 
selling through the printed medium. 

Directly will be set forth some 
of the qualities of good slogans and 
trade-marks, but first let ex- 
amine a few such trade-marks and 
slogans now in use by successful 
automotive merchandisers. 

J. Benjamin Fahy, Ford dealer, 
Los Angeles, has been using as his 
slogan for many years: “An Acre of 
Service While the use of the word 
service in a slogan is fraught with 
dangers, due to the constant abuse 
of the word by any and every ir- 
responsible merchant who enters 
business and who carelessly and 
without due thought coins, or rather 
in old slogan long since worn 
out still s can still be exploit- 
ed in a slogan when properly 
phrased. Fahy has done just that. 
His slogan places emphasis on the 
“acre,”’ thus modifying the “service.” 

Then there is Gordon Warren, 
Hollywood Chevrolet dealer, who has 
likewise gotten around the hack- 
neyed word by modifying it thus: 
“Priendly Service.’ That gives it a 
relreshingly new sound and alto- 
gether pleasing to those who read it. 
Both Warren's and Fahy's slogans 
inspire reader confidence 

A somewhat longer slogan, 
having admirable qualities, 
used by Loyne'’s Garage, 
Beach. It “Every Service for 
Motorist Under One Roof.” 

Then there is the matter of trade- 
marks. Loyne’'s has a cartoon char- 
acter, “Smiling Dan, the Service 
Man,” which is probably one of the 
best-known trade-marks in the re- 
tail automotive business. This char- 
acter is © service man, with a big 
grin, dressed in smock and repro- 
duced in various different action 
poses 

Or take 
rolet dealer, 
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Winslow B. Felix, Chev- 
Los Angeles. Mr. Felix 


has tied his trade-mark in with his | 
famous | 
by arrange- | 


name, using “Felix the Cat,” 
cartoon strip character, 
ment with the cartoonist. 

Howe's Service Station, Vista and 
Melrose Avenues, Hollywood, has a 
@logan and trade-mark that tie in 


| all 


| branch 


|ice Company 
| by 


with each other and with the name 
of the station as well. An Indian, 
wrapped in a blanket, is the trade- 
Underneath it is the one 
word, “How!” This is the Indian's 
way of saying “Hello!” and thus it 
suggests the name of the station. 
As this trade-mark is displayed at 
the station in about twice its life 
size, making it very conspicuous, the 
slogan easily became “At the Sign 
of the Indian.” 

Down in San Di the Campbell 
Chevrolet Company also capitalized 
upon its name to make a trade- 
mark, it being an orthodox camel 

Western Auto Supply Company 
uses a humorous character: “Saving 
Sam,” to emphasize its merchan- 
dising policy 

At Bell, Cal., Ray F. Chesley, Ford 
dealer, has worked out a trademark 
that, while quite simple, is perhaps 
for that very reason effective. It is 
merely the outline of a bell with his 
last name across the bell and ex- 
tending over each side of the bell 

From the foregoing excellent ex- 
amples it is readily realized that 
there is something of a knack in 
coining effective slogans and trade- 
marks. 

Slogans must be short and easily 
remembered. They should suggest 
the policy of the firm (and if the 
firm expects the slogan to be worth 
anything, that firm must live up 
to the slogan, else such a slogan- 
ized promise will act only as a 
boomerang). Slogans must not be 
hackneyed Note the _ difference 
between the hackneyed “Service 
with a Smile” and “Friendly Serv- 
ice’ with its scintillating newness, 
yet both are designed to convey es- 
sentially the same impression to the 
consumer. 

Trade-marks, too, must be easily 
remembered. To accomplish this it 
is ideal to link them up with the 
name of the firm, such as Felix the 
Cat and Winslow B. Felix, or Camp- 
bell Chevrolet and a sketch of a 
camel. Or with the policy of the 
firm “Smiling Dan the Service 
Man.” Or perhaps connecting the 
town and the merchant, as Ray 
Chesley’s bell trade-mark 

So effective does Gordon Warren 
believe his trade-mark, “Friendly 
Service,” that it is virtually the 
only message on his billboards, the 
only other lettering being his name 
and address, together with the name 
of the automobile he sells. 

Ray Chesley has made his trade- 
mark so well Known that in much 
of his advertising he does not put 
his name and address, but merely 
his trade-mark with no _ other 
identifying feature 

Winslow Felix has a_ ballyhoo 
truck with a huge reproduction of 
Felix the Cat, which parades the 
downtown Los Angeles streets, solely 
for publicity pu The Howe 
Service station has large cut-out de- 
signs of the Indian trade-mark on 
tow cars, together with the 
slogan 


EXTRA COMPENSATION 
GETS SALES FORCE TO 
SELL MORE THAN QUOTA 


Additional 
making 


ego, 


as 


rposes 


compensation fo 
their 


od 


salesmen quota or 
addi- 
and 


Ore., 


being offer as an 

to sell new 
the Portland 
Buick 


quota is 


over 15 
incentive 
by 


he 


tional 
used ars 
of company 

for all 
The first 


individual 


A of 


the thirteen 
three who 
quota get 
mission 
salesmen 
per cent. 


set 


monthly 
salesmen, 
make the 
$5 each as extra com- 
If every one of these 
sell at least two cars. 1 
additional commission is 
added to each pay check. If one 
fails to sell two cars, no one gets 
this additional compensation 
In addition, $10 is offered 
each unit if the salesman sells 
quota of six cars or over. 
The first of June this 
had twenty-six used cars 
compared with 215 at 
period in 1930 


F. ARTHUR APPOINTED 
Mich., June 24.—Appoint- 
ment of Gordon F, Arthur as di- 
rector of Firestone tire sales for 
the Pontiac division of Cities Serv- 
has been 
L. H. Cole, Pontiac 
manager. 


for 
his 


company 


in stock, 
the same 


G. 
Pontiac, 


division 


announced | 


STATE OF LOUISIANA 
ALLEGES TRADE RESTRAIN 
BY FORD-UNIVERSAL 


New Orleans, June 24.—E. H. 
Stolz, Ford Motor Company branch 
and Frank A, Mc- 


Universal 


here, 
manager 
Company, 


manager 


Gregor, of the 
Credit 


District 


are to appear in 


Court, here, Friday, to show 
cause why they should not be com- 
pelled to give testimony under oath 
relative to the alleged pactice of 
Ford company in forcing all 
their dealers in the state to dis- 
count their chattel mortgages 
through the Universal company. 

The citation was issued at the 
instance of J. T. Prowell, special 
attorney for the attorney general 
and the district attorney. The at- 
torney general's office is conducting 
an investigation to determine 
whether or not the actions com- 
plained of constitute a conspiracy 
in restraint of trade. The two offi- 
cials will be compelled to produce 
credit files for the ten New Orleans 
Ford dealerships, the original notice 
regarding the Universal Credit 
Company posted at the Ford assem- 
bly plant here and correspondence 
relating thereto. 

It is alleged in the attorney gen- 
eral’'s petition that the Ford Motor 
Company and Universal Credit 
Company have entered into a con- 
spiracy to monopolize the trade in 
chattel mortgage notes accepted by 
the Ford dealers of the state in part 
payment of cars bought on time, it 
being charged that dealers are 
compelled to dispose of these notes 
to the finance company instead of 
selling them to various finance 
companies, aS was done prior to 
July 1, 1930 


USED CAR PROSPECTS 
OFTEN SHOW WEIRD 
BUYING PSYCHOLOGY 


14 
Pa., 


the 


F.| 


1212- 


F. V. FAYANT, Ford dealer, 
Lancaster Pike, Rosemont, 


who not long ago took over the Ford | 


ad- 
of 


dealership previously at that 
dress, reports that the volume 
business done in car sales for 
first quarter of this year was 50 per 
cent. more than that done by the 
other dealership for the correspond- 
ing period a year ago, while sales of 
all kinds made during the month of 
May were 160 per cent. in excess of 
those of May, 1930. 

Mr. Fayant is turning over his 
used car stock rapidly. For example, 
in a Single day, early in June 
sold seventeen used cars to two 
customers. He has found that while 
it is at this time comparatively easy 

sell used automobiles to second- 
vai car dealers, it is a harder 
er to sell units from 
nent to private owners 
Main Line, as the 
tendency to believe 
ter by purchasing from 
hand car dealers in Philadelphia. 

“The irony of it,’ remarked 
Fayant, “is that a prospect may 
ject a fine used car that has 
thoroughly reconditioned in 
shop, where we have the most 
pensive mechanical set-up in 
community, and buy 
hand car dealer one of the very cars 
from our unreconditioned group that 
we had previously sold to him 
is a problem in psychology that 
hard to solve.’ 


SELLS HIS USED CARS 


along 
residents have a 
they 


re- 


our 
e€X- 


is 


TO HIGHEST BIDDER| 


‘selling 
L 
of 


idea in used car 
has been inaugurated by 
Seborn, used car manager 
Goodsell Motor Company 
tributor, of Portland, Ore. The plan 
is called “putting a car on the spot” 
and calls for the receiving of sealed 
bids on the car in question, the sale 
to be made to the highest bidder. 
The car is selected and placed on 
the spot for perhaps a week, at the 
end of which period the bids are 


A new 


the 


opened and the car declared sold to 


the highest bidder. 

A deposit of $10 is 
each bid. Various dealers in Port- 
| of adopting the plan as a part of 
}their used car sales programs. 


mat- | 
this depart- | 
the | 


the | 


| 
| 


he | 


| 
| 
} 
| 
| 
| 
| 


can do bet- | 
second- | 


been | 


the | 
from a second- | 


This | 


A. | 


Ford dis- | 


asked with | 


land are considering the advisability | 


Mr. 
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Dealers Looking to Service, 
Accessories to Show Gains 


SF RVICE departments and’ acces- 

sory sales are keeping pace with 
new car and used car increases in 
various sections of New Jersey, ac- 
cording to dealers, 

The first half of June shows less 
than the usual seasonal decline in 
business, as compared with other 
years, and, since the first of the 
year, business as a whole, appears 
better. 

Dealers say that this is due to the 
fact that their operations are more 
uniform than in more prosperous 
years. That is, when new car sales 
were above average, there had been 
a tendency to let service, used car 
and accessory departments struggle 
along without any effort toward 
merchandising. 

Today, due to the lull in new car 
sales in 1930, dealers started stress- 
ing their other departments, with 
the result that, while new car sales 
increased this year over 1930, they 
have not been neglecting other 
branches of their business. 

Mehrof Motors, Chrysler dealer of 
Bloomfield, has had a very success- 
ful year in all branches of its busi- 
ness. New and used car sales are 
reported as better than a year ago, 
although used car stocks as of June 
15 were 20 per cent. in excess of 
the same period in 1930. 

Service operations were on a par 
with last year, but accessory sales 
show a sharp increase over 1930. 
This concern offers its salesmen a 
special bonus of 6 per cent. on ac- 
cessory sales and has a certain com- 
bination of extra equipment that it 
always tries to sell with every new 
car going out. The average profit 
of this group of accessories is $16. 

An increase of 2 per cent. in new 
car sales in the first half of 1931 
over the same period a year ago is 
the record of the Belleville Nutley 


Buick Company of Belleville. Dis- 
cussing used car sales in the same 
period, officials of the concern state 
that in money volume there was no 
difference. Used car stocks are ap- 
proximately the same. 

By closer contacts the Belleville 
Nutley Buick Company has _ in- 
creased its service volume. While no 
special inducements are made to 
salesmen to sell accessories, this 
branch of the business has also 
shown an increase. It is estimated 
that the average accessory sale with 
each new car is $65. The company 
has a combination of extra equip- 
ment its tries to sell with each car. 
Seripner & Lewis, Chevrolet deal- 
of Bridgeton, reports that each 
car is equipped with a regular set 
of accessories, valued at $40, and de 
luxe equipment at $65 per car 

The concern credits its service 
volume increase to its advertising 
campaign, both direct mail and 
newspapers. New and used car 
sales in the half year are reported 
as better than a year ago. Used car 
stocks are on a par with 1930. 

All branches of Stillman & Hoag, 
Inc., Buick dealer of Bergenfield, 
have shown an increase in the first 
six months over the same period a 
year ago. 

New car sales are 30 per cent. 
better than in the first half of 1930, 
while used car sales increased more 
than 33 per cent., although used car 
stocks as of June 10 were higher 
than last year. 

A strenuous 


er 


campaign increased 
the operations of its service de- 
partment 31.6 per cent. over the 
first half of 1930. 

Accessory business kept pace with 
aew and used car sales and service 
volume, officials say. The concern 
has a certain combination of extra 
equipment valued at $100 it tries to 
sell with each car. 


IVH the new Willys 


producis we believe that we have our 


greatest opportunity. 


quality and lower prices 


our sales 


competitively.” 


Their finer 


make 


position a powerful one 


—Arndorfer Brothers, Ine. 


Milwaukee, 


Write or wire for franchise particulars 


Willys-Overland, lac., Toledo, O 


Willys-Overland 


Led., loronto, Can. 


WILLYS 


A BIG SIX priced like a four 


A POWEEFUL EIGHT . . ¢ 


A BRILLIANT KNIGHT... 


2NEKW WILLYS TRUCKS 
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Interdependence 


F the world needed a lesson in the fact that nations are 
interdependent, surely the effect of President Hoover's 
suggestion of a moratorium on international debt payments 
supplies one. If the President’s plan is put into effect this 
country is certainly not going to gain any instant or immedi- 
ate monetary benefit. As a matter of fact, our governmental 
receipts will be considerably reduced. The United States, 
next to France, anyway, will be the principal sufferer. 

Yet the immediate effect of the suggestion, which still 
will have to be approved by Congress before it can become 
anything more than an idea, was an upward movement in the 
prices of securities, and even in commodity prices, where have 
been steadily declining for more than a year. Not unnatur- 
ally, the suggestion brought about a lift in the stock markets 
of London, Berlin and the other foreign capitals where the 
definite benefits of the plan would center. 

What actually happened was that the ultimate effects of 
the President’s plan were immediately discounted. The world 
in general is getting a realization that the prosperity of any 
one nation depends on the prosperity of all. Obviously, a 
nation might carry its care for the prosperity of other coun- 
tries to such an extreme that it would bankrupt itself through 
its philanthropy. Any attempt to help other countries on the 
road back to economic safety must be governed by reason 
and a degree of sensible selfishness. 


Getting Together 


N the meeting of leading railway and automotive executives 
recently held in New York city to discuss problems that 
bear on both these transportation industries, there is, at any 
rate, cause for hope. The mere fact that important executives 
of these two allied industries got together to talk matters 
over is a hopeful sign. 
In good truth, motor transport and railway transport are 
divisions of one basic industry. Neither one can be advant- 
aged by driving the other out of business. The real task is 


Mai) subscriptions to 


Single copies, 6 cents. 


Detroit. 


the constructive one of co-ordinating the two forms of trans- | 


port, so that they dovetail in the general scheme, each one 
benefiting by the other. 


While no definite plans were made at this first confer- | 


ence, the motor and railway leaders plan further meetings, at 
which it is hoped specific recommendations will bring some 
constructive method of co-operation between the two 
branches of the basic transportation industry. 
Buying Power 

ITH the completion of its first census of retail distribu- 

tion, the Department of Commerce is able to give us 
rather a comprehensive picture of our national buying power. 
The census shows that in 1930, which no stretch of the imag- 
ination can make an abnormally prosperous year, sales of 
merchandise at retail totaled approximately $53,000,000,000. 


Of this vast sum $50,000,000,000 passed over the counters of | 


retail stores, while the odd $3,000,000,000 was sold direct te 
ultimate consumers by manufacturers. 

It is highly probable that in 1929, when retail buying 
was extremely brisk for ten of the twelve months, our buying 
exceeded that of last year by 20 per cent. 


The census on 1930 retail buying shows that there were | 


1,549,000 retail stores doing business throughout the country. 
This works out at 12.6 stores per 1,000 of our population. The 


average store did a business of $32,297 and the average retail | 


purchases for the year totaled $407.52. If we remember cor- 
rectly, the average American family has three and a fraction 


persons in it, which would place the family retail buying at | 


about $1,400. There is a wide variation in the per capita 
retail spending in different sections of the country. 
Southern states it averaged about $172 per person per annum, 
while in New York it ran to $575. 

This census of retail distribution is an extremely inter- 
esting compilation and will be the foundation of real progress 
an economic development as time goes on. 


In the} 


| 22-28—Prague, 
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Differential Discussions 


| this column Automotive Daily News is glad to present the opinions of its readers on topics related 
directiy to the automotive industry, Automotive Daily News, however, must disclaim responsibility for 


such opinions. 


All questions regarding merchandising, technical problems or other information pertain- 


ing to automotive industry will be answered without charge in this column. 


Suggests Alternative for 
Barnett Used Car Plan 


Automotive Daily News: In a recent issue of the Auto- 
motive Daily News you have asked for comments on the 
suggestions made by Mr. Barnett of Belleville, Ill., that 
automobile manufacturers prohibit their distributors and 
dealers from accepting used cars in trade on new Cars. 


The wild trading, which has been ¢ 
one of the evils of our business for | 


an elimination of a lot of dealers: 


a number of years past, is merely| the consolidation of accounts and 


a manifestation of the intense com- 
petition for business, and is in itself 
merely a form of price cutting. 


Supposing that all the manufac-| 


turers would agree to put in force 
the suggestion which Mr. Barnett 


has made—what guarantee would | ij) pe reluctant to close up any 


we have that this would eliminate | 


other forms of price cutting being 
substituted? I am of the opinion 
that in its place we would have open 


price cutting or service guarantees, | 


which would eat up our profits. If | they are operating more than one 


today dealers are willing to accept 
used cars in trade on new cars, 
knowing there will be little or no 
profit in the transaction, is there 
any reason to believe that in case 


distributors would not resort to 
other forms of price cutting, which 


exists today. ‘ 

No, I do not think that Mr. 
Barnett’s plan would restore our 
business to a sane, profitable basis. 
It would not relieve in any measure 
the terrific competition for business 
which exists at the present time. 
}and which has existed for a number 
of years past; and which is the 
cause of the orgy of wild trading 
which we all regret, and which we 
all seem powerless to do anything 
about. 

The truth of the matter is that 


tense competition which is the cause 
of wild trading. One is that there 
are too many dealers and distribu- 
tors in this business; the second is 
the elimination of territorial re- 
strictions, particularly as applied to 
rural sections, and the third is the 
lack of control of the trading situa- 
tion among dealers handling the 
same line of cars in the metropoli- 
tan centers. 


The remedy is, as I see it. the 
elimination of at least half of the 


with the control of trading allow- 
ances among dealers handling the 


| COMING EVENTS | 


JUNE 
22-26—Chicago, Ill, American Society for 
Testing Materials, thirty-fourth an- 
nual meeting. 
22-27—Boston, Mass. National Association 
of Credit Men, convention. 
29-30—Chicago, Ill. National Association 
of Taxicab Owners. meeting. 
JULY 
4—Altoona, Pa. Automobile race. 
19—Nurburg-Ring, Rhineland, Germany. 
Automobile Club of Germany, grand 
prize race 
SEPTEMBER 
1- 3—Cleveland, O. Hotel Statler, Society 





aeronautical 
with National Alr 


annual 
conjunction 
races. 
8-17—Utrecht, Holland. Utrecht Fair, bus 
| and truck show. 
| 16-17—Atlantic City, N. J. National Pe- 
troleum Association, annual meet- 
ing. Hote] Traymore. 
20-26—Springfield, Mass, 
Exposition. 
21-25—Boston, Mass. 
Society, meeting. 
28-29—Atlantic City, N. J. National Asso- 
ciation of Motor Bus Operators, 
fifth annual meeting, Hotel Am- 
bassador. 
26-Oct. 2—Atlantie City, N. J. 
Electric Railway Association, 
nual meeting. 


OCTOBER 

Franee. International Auto- 
mobile Salon, 

2- 3—Houston, Tex. American 
of Mining and Metallurgica} 
gineers, petruleum division 
ing 

| 12-16—Chicago, I, National Safety Coun- 

i 


Eastern States 


American Welding 


American 
an- 


1-11—Paris, 


Institute 
En- 
meet- 


trial Engineers, convention. 
15-24—London, England. Internationa) 

Motor Exhitition, Olympia Hall. 
Crecho-Slovakia. Interna: 
tional Antomcbile Exposition, 








manufacturers should prohibit the | 
trading of used cars dealers and | 


would be just as bad as that which | 4e@lers, not only as far as size is} 
| point of good, sound business man- 


there are three reasons for the in-|@ Short while after the E. M. F. 


'combination dissolved. 


dealers in the metropolitan areas, | 
| tor, 


same make of car in those areas. | 
In the rural sections there should be | 


| carried in fender wells, and numer- 


|erably ahead of the times. 


| driving it on Woodward Avenue, re- 


of Automotive Engineers, twentieth | 
meeting in | 


cil, 
14-16—Pittsburgh, Ba. Society of Indus- | 
| from the back of the cab to the 


| territorial restrictions re-established: 
Probably the only thing that can 


bring about an elimination of deal- 
ers is the operation of the hard, 
cruel law of supply and demand, 
inasmuch as individual factories 


outlet for their product. Factories, 
of course, can help the situation by 
re-establishing territorial restric- 
tions and insisting upon a control of 
trading allowances in centers where 


dealership. Factories can help by 
eliminating the curbstone dealers 
and small dealerships, which are of 
little benefit to them, but which 
play a big part in bringing about 
wild trading. In other words, if 
manufacturers would establish cer- 
tain definite standards for their 


concerned, but also from the stand- 


agement, it would help the situation 
very much. 
WARNER M. BATEMAN, 
Cleveland, O. 


ADD THE METZGER 


Automotive Daily News: In look- 
ing over your list of cars built in this 
country we note the omission of the 
name Metzger, which was made for 


The writer also can tell you about 
the S. & M., made by the S. & M. 
Motor Company, Inc., at 1900 Mount | 
Elliott Ave., Detroit, in 1913. 

The M. stood for Walter C, Mar- 
tin, who was the first Cadillac and 
Rolls Royce distributor in the met- 
ropolitan district, and the writer as- 
sembled the first car himself. This 
was the first car on the market to 
use a Slanting windshield and a one- 
man top (Golde), and the specifica- 
tions include Timken axles, Parrish 
& Bingham frame, Continental mo- | 
Bijur starting and lighting | 
system, four speed Brown-Lipe 
transmission, Spicer universals, Mc- 
Cue wire wheels, the spares being | 





ous other features that were consid- 
This car | 
was priced at $2,485, and upon its 
completion, while the writer was 


January . 





ceived the compliment of having 
been stopped by Henry Ford, who | 
inquired whether this was a foreign- 
built car. 

Some of the blueprints are still in 
my possession. 

E. F. CHASKEL, 

878 Massachusetts Avenue, Indian- 

apolis, Ind. 


ON TRUCK RATING 


Automotive Daily News: Have 
been very much interested in the 
discussion as to truck ratings which 
have been appearing in the Auto- 
motive Daily News, and would like 
to say as an “old timer” in the 
truck game that in my opinion the 
important part as to truck ratings 
so far has been carefully avoided, 
whether the engineers do not care 
to take issue with the makers of 
trucks or rather commercial cars | 
that use a passenger chassis for a 
truck body, or whether my opinion | 
is all wrong I am not sure. 

In my opinion all trucks should 
be so constructed that there should 
be at least one foot more in length 





center of the rear axle than from 
the center of the rear axle to the| 


end of the body. This construction 
would throw the load where it be- 
longs and on this basis definite 
and proper ratings could be figured 
and on this construction only. 

If I am wrong I would certainly 
be pleased to hear from some en- 
gineer telling my why. 

..6. BB 
The Loughlin Motor Company, Inc., 
New London, Conn. 


USED CAR RATIO 


Automotive Daily News: I have 
noticed a number of times recently 
in your paper the average used car 
sales by new car dealers—mentioned 
as one and one-half used cars to 
each new one. 

This has not been our experience 
in the past few years, at least. 

In— 

1929 it was 1.85 to one new. 
1930 it was 3.20 to one new. 

So far— 

1931 it was 2.7 to one new. 

E, G. FUHRMEYER, president, 

Hoover Motor Company, 
Albuquerque, N. M. 


RATE OF SALES 
DECLINE IS CUT 
‘SHARPLY IN APRIL 


(Continued from Page 1) 


| with the rate of decline from the 
| corresponding month of the preced- 
ling year indicated: 


“% Decline 

from prev, 

Registrations vear 
180,094 
211,645 
298,822 
357,065 
345,041 
260,942 
254,097 
203,737 
175,286 
150.219 
93,066 
96.054 
2,626.05 


1930 


February 


September 
October 
November 
December 
Year 
1931 
January 
February 


126,805 

134,133 

200,841 

265,732 

250,000 

190,000 

Six months 1,167,511 28 
*Estimated. 


THREE GRAMM CHASSIS 
USE KNIGHT ENGINES 


Delphos, O., June 24.—Three new 


truck chassis, the models 16, 21, 
and 75, in two, two and one-half 
and three-ton capacities and pow- 
ered by Knight engines, have been 
introduced on 151, 164 and 190-inch 
wheel bases by Gramm Motors, 
Inc. The prices for the new models 
are $1,095, $1,295 and $2,395 re- 
spectively. 

The six-cylinder engine in the two- 
ton chassis has a bore of 2}%x4%% 
inches, giving a piston displacement 
of 177.9 cubic inches. The rated 
horse power is 20.7 and the maxi- 
mum horse power 53 at 2,600 r. p. 
m, The engine for the other two 
models is also a six-cylinder type 
with a bore of 3%, and a 43g inch 
stroke. The piston displacement is 
255 cubic inches; rated horse power, 
27.3 and maximum horse power, 70, 
at 2,600 r. p. m. Tillotson carburetor 
and vacuum type fuel system are 
used. The electrical system is by 
Autolite. 

The new models use a 
clutch, Covert transmission, Ross 
steering gear, Eaton rear axle on 
the two-ton model and a Wiscon- 
sin rear axle on the _ three-ton 
model. 

Tire sizes are 30x5 and 32x6 for 
the two-ton model; 32x6 front and 
34x7 rear for the two and one-half 
ton, and 20x7.50 front and 20x7.50 
duals on the three-ton model, 


Jones 
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Auburn Car Sales Top Last Yea 


y 


In First 4 Months in Many State 


- a 


NEW YORK, June 24.—Retail sales 

of new Auburn passenger cars 
in the first four months of the cur- 
rent year exceeded the correspond- 
ing period of last year in all but 
fourteen states, an analysis of regis- 
tration figures for this make of car 
reveals, 


Herewith is presented a chart 
showing Auburn sales, by months, in 
each state that has reported for the 
period. The states in which Auburn 
failed to top last year’s totals are 
Alabama, Arizona, Arkansas, Dela- 
ware, Nebraska, Nevada, New Hamp- 
shire, New Mexico, South Dakota, 
Texas, Utah, Washington and 
Wyoming. 

The trend of Auburn retail sales | 
in forty-six states and the District 
of Columbia is shown in the follow- | 
ing tabulation: 

ALABAMA 
1931 1930 | 
MMMEET ccc cces 1] 
February 
March 
April 
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1| 
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Cee ere eerreee 


January 
February 
March ... 
ARE occ. 


Serer eeeeene 


see eee erenne 


eee ee eens 


2| March es 
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27 
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16 
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51 


101 
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MEATCN 2.00. 
April 


January ...... 
February .... 
March 


January 
February 


1 


6 | 
3 


’ January 


| February 
March ... 
[ADTIL oes. 


Total; 
January 


| February 
March .. 


Totals 


| January 
| February 
| March 


Totals 


37 


5 February 


January 49 
0 


1 


“ 


' 
~ 


MENGE Sbdcvevccurecta Oe 
PER Seve vsccsecssees Ge 


95 


398 


January ... 
February 
March 
April 


67 
44 


Totals 164 | 


January 

| February 
March 
| : 
| 


| January 
| February 


January 
| February 
| March .. 


9 
12 
14 


Totals 





| 


ss | January 


| February 
| March 
April .. 


Totals .. 


pod 


16 | 





MAINE 
GED: sisvavecsicses 
February 
March 


,| April .. 


| 


eee esses eeee 


Totals 


| MARYLAND 
January 

-—-| February 
|March . 
April 


eee eee eeeenee 


23 


Cote eee eeeee 


Totals baw ta 
M ASSAC HUSETTS 
| January 
| February 
March 


Totals 


112 
61 


January 
February 
March 


4 } 


| January 
piney 


January 
| February 


(Continued on Page 9) 


CURRENT PRICES OF PASSENGER CAKk MODELS 


AUBURN—8-98. 127 W. B. 


Standard Models,not including free wae 
2-dr, Brougham. .945;Con. Cabriolet. 
4-dr. Full Sedan.995 Con. Phae. Sed.. 
B Man's Coupe.995 

AUBURN—8-98 A. 127 W. B. 


Custom Models, including free wheeling 
§ 4-dr. Sedan...1,195|Cabriolet (R.S) .1,245 
B. Man's Coupe. 1,195'5 Con. Pha. Sed.1,345 


§ 2-dr. Brough.1,145! 

AUSTIN—1 cyl. 75 W. B. 
Business Coupe. .330|De Luxe Coupe .. 
Standard Coupe.395/2 Cabriolet “ae 
Runabout . 395! 

BUICK—8-59. 114 W. B. 
2 Bus. Coupe...1,025.5 Phaeton .. 

2-dr Sedan. ..1,035'4 Spt Coupe... 
Spt. Roadster.1,055'5 4-dr Sedan... 
4 Cony. Coupe . 


BUICK—8-60. 118 W. B. 

Bus. Coupe...1,285!5 Phaeton ... 
Spt. Coupe...1,325!Spt Roadster... 
5 4-dr. Sedan. 
BUICK—8-80. 124 W. B. 
1.53515 4-dr. Sedan. 
ie Godan. ...1.785 

Spt. Roadster.1.610 3 4: -dr. Sedan... .1,78° 
? Touring 1,620 4 Cony. Coupe ..1,785 
2 Spt. Coupe. 1730 7 4-dr. Sedan... .1,935 
5 Coupe 765 7 Lim. Sedan. ae 035 


CADILLAC—V-8. ‘Fisher Custom. 134 W B. 
2 Coupe 2,695|2 Con. Coupe... - 945 
5 Coupe 2 .795|7 Sedan .......2,945 
5 Sedan .......2,795|5 A. W. Phaeton.3,795 
5 Town Sedan..2,845|7 Imp. Sedan... .3,095 
2 Roadster .2,845/7 Touring (Fleet- 
5 Phaeton 2,945' wood) 
CADILLAC— V-12. 140 W. B. 
2 Coupe 3 795} 7 Sedan as 
5 Coupe Ww, B. 
§ Sedan .......- 3, 895 7 Touring ine 
Roadster ... .3,945|/7 Imperial Sedan 
5 Town Sedan. .3 945} (143 W. B.). 
Phaeton .......4,045/A. W. Phaeton. 
Con. Coupe ....4,045 
CADILLAC—V-16. 148 W. B. 
Fleetwood Custom, 
a 350)2 Coupe .. -6,850 
.5,750/2 Con. Coupe ...6,900 
. .5,800|5 Club Sedan ...6,950 
-5.950!5 Sedan .......--6,950 
-5,950/5 Sedan Cabrio..7,125 
--5,950/7 Sedan ....00.+7,22 
6,125|5 Imperial ......7,300 
7Sedan .......-6,225|)5 Imp. Cabriolet.7,350 
5 Imperial 6,300|7 Imp. Sedan....7.525 
5 Imp. Cabrio.. -6.350/ Town Cabriolet 
5 Phaeton ..6,500! (Opera seats) .8,750 
TImp. Sedan...6,525\Town Cabriolet 
Town Cabriolet (quarter win- 
(opera seats)..6,525{ dows) ........ 
Town Cabriolet, Town Cabriolet ° 
(q’rter win.).6,525| (leather 
Town Cabriolet, | quarters) -8.750 
(full leather) .6.525/Lim Brougham. 8,750 
Lim. Brough’m.6,525/Town Brougham.9,200 
Town Brougham.9,700 


CHEVROLET—6-Cyl. 109 W. B. 
2 Roadster 2-4 Sport Coupe 
2-4 Sp. Roadster.495| (5 windows)... .575! 
5 Phaeton 539) couse 00 5 
2 Coupe (3 win.). 335); eda 
2 Soups (5 win.)..545/5 Special Sedan. . .650 
5 Coach . Cabriolet ...615 
Phaeton ....650 


"17576 O. A. 


048 


t 145 


525 
550 


-1,055 
- 1,055 
-1,095 
1,095 


1,33! 
1,33 
-1,3 


. 1,565 


4,195 
-4,295 


-4,345 
. 4,895 


2 Roadster ... 
A. W. Phaeton. 
2 Coupe 

5 Coupe : 

5 Club Sedan. 
§ Sedan ...... 
5 Sedan Cabrio. 


Lan, 


CHRYSLER—“6.” = 6-cyl. 
2 Business Coupe [5 Sedan 
(5 wire wheels) .865'5 Phaeton 
2-4 Coupe (RS) (5 2-4 Con, Coupe 
wire wheels)... 88! (RS) 
2-4 Coupe (RS) (4 
wood wheels).. .885 
CHRYSLER—8-cyl. ‘186% O. A. 
2-4 Roadster ...1,595/5 Royal Sedan 
2-4 Royal Coupe (Special) ....1,5¢5 
(Standard) ..1,495|2-4 Sport mondater 
5 Royal Sedan (6 wire wheels) 1,595 
(Standard) ..1,525/% . Con, Coupe. .... 
2-4 Royal Coupe Phaeton ......1,970 
(Spe cial) +. 1.835! 
CHRYSLER—38 cyl. ‘*1878 O. A. 
De Luxe Models 
2Coupe (R.S.)..1525/4 Con, Coupe 
4 Roadster (RS) 1545; (R. S.)........1585 
5 4-dr. Sedan 1565\5 Phaeton 
CHRYSLER —Imperial. 8-cyl, 211 O. A. 
Sedan .. 2,745|7 Sedan Lim, 3,145 
5 Sedan (Cl C) :2,84512-4 Cus. Coupe. -3,150 
7 Sedan - 2,945! 
coORD—8- “¢ zi 


"15 F 


er1s 


137%% 
5|Cabriolet 


Ww. B. 
saenéee 2,495 
; 395 Phacton Sedan..2,595 

DE SOTO—Six. *169%, O. 

dr. Sedan ..695|2-4 Roadster + 795 

Stand. Coupe "|140|2-4 Con. Coupe ...825 

Coupe (RS) .775{|De L. Sedan......825 
Sedan... .775| 


DE SOTO—8-cyl. *17 
2 Business Coupe 965'5 outer” 
2-4 Road, (RS)..995/5 De L. Sedan. 
2-4De L Coupe 2-4 Con. 
(RS) 2-993! (RS) 


Above listing can also be had in De Luxe 


models at same price. 

DE VAUX—6 cyl. 113 W. B. 
Phaeton 5§95|Standard Sedan 
Standard Coupe | (4 wood wheels, 

(4 wood wheels ! spare rim) .. 
spare rim) 625'Special Sedan 
Business Coupe } (5 wire wheels, 
(5 wire wheels, spare mounted 

one in right in rear) 
fender well)....645!Custom Coupe... 
Sport Coupe 675|Custom Sedan 


DODGE—6-cyl. | 1114's W. B. 
2Coupe (5 wire 2-4 Coupe (R. 8S.) 
wheels, R. M )..815] (5 wire wheels, 
2 Coupe (4 wood } 12 F. W. 
wheels) . .815| 2 Coupe 
2Coupe (5 wire | wheels, 
wheels, 1 F.W..830, 5 Sedan 
2-4 Coupe (R. S.) | wheels, 
(5 wire wheels, | 5 Sedan 
R. M.) .835! wheels, 
2-4 Coupe (R. 8.) |5 Phaeton (4 wood 
(4 wood wheels, | wheels) 

R. M.) .835, 2-4 Coupe (6 wire 
5 Sedan (5 wire | wheels, 2 F. W.) 
wheels, R. M.).845 (R.B.) ce 
5 Sedan (4 wood 5 Sedan (4 wood 
wheels, R. M.).845| wheels, 2 F. W 

5 Sedan (6 wire 
wheels, 2 
DODGE— 8-cyl. 1184s W. B. 


(6 wire 
2F. W 
(5 wire 
1F.W 
(4 wood 


wood 


109 W. B, 


84 


112 W. B. 
Sedan 
dem. wood 


wire 


2 
5 
4 
5 
4 


10312 W. 


> eb Now oh 


2-4 Coupe (R. S.) {5 Sedan (4 wood 
R. M.) 1,095 5 Sedan (5 wire 
2 Cou®e (5 wire | / ‘2 
2-4 Coupe (4 wood | di (5 
wheels) -1095 2 
wheels, 2 15 Sedan (6 wire 
F. W.) a 130) wheels, 2 
F 
wheels, (R.M )1,135' 
DURANT—619 6-cyl. 
DURANT—6i0 4-cyl. 112 W. 
Business Coupe 9351 | Coupe (R. 8.) 
. a 
Business Coupe } Sedan (wood 
(wire wheels).. 
|Sedan (wire 
(wood wheels)..755: wheels) 
DURANT—612 6 cyl. 
jSedan (5 wire 
(wood wheels) wheels .. 
Business Coupe 
.775| (6 wire wheels) 
Coupe (R. 8.) 15 Sps. Road. (R.S.) 
(wood wheels) .780 
Sedan 6 wire 
(wire wheels).. wheels) 
Sedan (wood | 
wheels) 7195 
DURANT—614 6 cyl. 
6 dem. wood (6 
wheels) ........965! wpees 
(6 dem, wire ‘e dem. 
wheels) ... wheels) 
. 595\5.Town Sedan 
595'5 Touring Sedan 
Stand. Sedan...695.7 Sedan (119 w 
Sport Roadster 725 
Roadster 430|5 De L 
Phaeton . 435|5 Standard Sedan 
Tudor Sedan.. 490:4 Cabriolet ic 
Coupe 490'5-4-dr, De Luxe 
De L. Coupe.. 52555 Town Sedan... 
4 Victoria....... 5805 Con Sedan 
.295\Vic Brougham 
Coupe 2" 345|Pursuit ‘ 


(5 wire wheels, | wheels, 
wheels, R. M.)1,095 
2-4 Coupe (6 wire | 
5 Sedan 5 wire Ge neucseoee 
5 4-dr. Sedan 695 
(wood wheels). (wire wheels).. 
.750, (wheels) 
Coupe (R. 8.) 
112 
Business Coupe 
- 760 ; 
|5 Sps Coupe (R.S.) 
(wire wheels) 
(6 wire wheels) 
Coupe (R. S.) 
795, 
De L. Coupe {De L. 
{ 
De L. Coupe . Sed: 
5! 
meee oa a 113 W. B. 
Coupe (R.S.).. 645:Spec. Sedan 
FORD—Model A. 4-cyl. 
De L. Roadster 475] (3 windows)... 
Sport Coupe.,. 500) Sedan (2 win.) 
PR ASE la-—-Sremecontinens. 6-eylL. 
Con. Coupe..... 2.395'Town Sedan 


. FRANKLIN—Transcontinent. 6-cyl, 


Roadster (6 wire ‘7 Sedan : 
wheels) ..-2,.345 Sport Salon 
5 Special Sedan..2395|Spec. Limousine.2 
FRANKLIN—De Luxe. 6-cyl. 132 W. B. 
Coupe +++--2645Speedster (5 wire 
§ wheels) 
5 Pirate Tour. '2°695'7 7 Sedan 
7 Pirate Phaet.2,695 Con, Speedster 
Club Sedan 2,745'7 Limousine. 
Con, Coupe....2,765 Town Berline 
Vic. Brougnam.2,795| wire wheels) 
GRANAIS—Prespesty. 6 cyl. 113 W. B. 
Coupe Sedan anne 
Town Sedan Coupe (R's.y" cae 


2,59 


(6 


.1,065 
Coupe 
; -1,075 


850 
)850 
1860 7 
1 F. W.)860 
865 


.870 
87 
F. W.)880 


R. M.'.1,13 
1,150 


1,165 


- 770 


-810 
830 


5 Standard 


Phaeton 580 


590 
595 


630 
640 
640 
125 WB. 
2,395 


2.725 


2,845 
2,895 
2,995 
. 2,995 


4.195 


GRAHAM—Standard, 6 cyl. 
Coupe 945|Coupe 
Roadster (R.S.)..945\Sedan 


GRAHAM—Special. 6 cyl, 
Coupe 985|Coupe (R.S.) .. 
Roadster .)..985/Sedan were 
Town Sedan - 1015) 

GRAHAM—Special. 8 cyl. 
Coupe ... .1185|Sport Sedan 
Coupe (R s. : . 1225'Sedan 

Graham—Custom, 8 cyl. 134 W. B. 


Sedan 1895|Limousine 
7 Sedan 45! 


115 W. B. 
(R.S.) . 


115 W. B. 


1025 
-1035 


120 W. B. 
.1235 


HUDSON—8-cyl. 119 W. B. 


2 Coupe .-875/5 Town Sedan... 
5 Coach -.-895/5 Stand. Sedan.. 
4 Coupe (RS) ..925/Sport Roadster 


HUDSON—8-cyl. 126 W. B. 


945 
995 


5 Brougham ....1,195!5 Club Sedan 
Fam. Sedan. .1,195! 
HUPMOBILE—Century 6, 1141 W. B. 
5 Sedan 
Com. Coupe......995/5 Phaeton 
2 Coupe (R. 8.)..995|Roadster (RS). 
HUPMOBILE—Century 8 118 W. B. 
5 Sedan .......1,295/2 Cabriolet (RS) 
2 Coupe (RS)...1,295)5 Phaeton . 2 
2 Com. Coupe...1,295!2 Roadster (RS).1,375 
HUPMOBILE—Series C. 121 W. B. 
5 Sedan .-1,595/Victoria Coupe. .1,615 
2 Coupe (RS)..1,595)7 Spt. Phaeton. .1,685 
2 Cabriolet (RS).1,595, 1,705 
4 Coupe ......1,615 
HUPMOBILE—Series fi. w. 
5 Sedan .......1,895|Victoria Coupe. 
2 Coupe (RS)...1,895/7 Spt. Phaeton. 
2 Cabriolet (RS).1,895)5 Town Sedan. .2 
4 Coupe 5 
HUPMOBILE—Series U. 137 
7 Sedan «eee-2,295/Sedan Limou.... 
Victoria Coupe.2,295) 
All Hupmobile models include free wheeling 
LA SALLE—8-cyl. 134 W. B. 
Fisher Custom 
+eeesese+2,195/5 Town Sedan.. 
§ Sedan ..ccoce Be EE ge 
2 Con. Gonpe -2,295 
S Coupe ...0.+.+2,295) 
LA SALLE—8-cyl. 134 W. B. 
Fleetwood Custom 
Roadster .....2,245|5 Sedanette .....3, 
Touring ,.....2,345}5 A. W. Phaeton.3, 
Sedan Cabrio.3,245 


LINCOLN—8-cyl. 


3 


5 
125 B. 
-1,915 
.2,005 
005 
cooceds 

Ww. B. 


9 2,445 


2 Coupe -2,345 


695 


dan ...2 


245 
245 


< 


145 
Models 
4 Sport Town Sedan 

Phaeton ......4,400 (3 windows). . .4,600 

Sport Touring .4,400/4 Sport Phaeton 

Coupe 4 600| T.C.) 

Town Sedan 14 Con. 

(2 windvws). .4,600| 5 Sedan 

7Sedan . 

7 Limousine .... 
LINCOLN—8 cyl. 145 W. B. 

Custom Models 

Con, Sedan 
(Judkins) (Dietrich)..... 
Berline (2 win.) JA. W. Cabriolet 
(Judkins) 5,800 
Berline (3 win.) 

(Judkins).... .5,800; 
Limousine 

(Willoughby).. 
Con. Phaeton) 

(Derham).. 
Con. Coupe ; Panel Brougham 

(Dietrich).....6,400; (Willoughby).. 

Lincoln models include tree wheeling. 

MARMON—70. 112%, W. B, 
2 Stand. Coupe...950/4 Vic. Coupe ...... 
5 Sedan 995:2 Con. Coupe 
MARMON—88. 130-136 W. B. 
5 Sedan ,. - -1,895'2 Con. Coupe 
- § Sedan 2,220'7 Sedan .... 
5 2Stand. Coupe. Se 275|7 Limousine 
5 Club Sedan ...2,345/ 
MARMON—16- -cyl, 145 W. B. 
; 5Sedan ........4,775/2 Con. Coupe ...4, 
« 2Coupe .. -4, 795|7 Pn csedenke 4,975 
5 Cl. Cp. Sedan. 4,845|5 Con, Sedan ...4, 
5 Victoria 4,845 7 Limousine ..... 
NASH—6-60. A cyl, 114% W. B. 
Coupe ....++e+..795|/4-dr. Sedan ...... 
2-dr: Sedan .....795 cee 
Coupe (RS) -825 
(Recent price changes in bold face) 


Ww. B. 


e ...-4,600 
toadste r.4,700 

4,100 
* S500 
5,100 


2 Coupe 
- 6,800 
4 


A. W. Brougham 
(Brunn) .... 
\A. W. Cabriolet 
6.100) 8.C. (LeBaron) . 7,300 
A. W. Cabriolet 
--6,206; (Brunn) 


1,200 


a 


- + 995 


s Tour. Sedan. .1,145/5 DeL aon 1,375 
.1,445 


«seeee+-995Cabriolet (RS))..1,050 
,050 
-1,075 9 


-1,350 
.1,350 


N.C.(LeBaron) .7,100 ® 


-7,400 - 


116'% 


an ees 
Sedan... 


NASH—8-70. 8-cyl. 
Coupe .945/ 4-dr. 
4-dr. Spec. Sedan oes 4 Con. 
Coupe (RS) .....975 

NASH—8-80. 8-cyl. 121 W. B. 
Coupe .. -+-1,24514 Con. Sedaa... 
Coupe (RS)....1,285|4-dr. Town Sed. 
4-dr. Sedan ....1,295) 
NASH—8-90. 8-cyl. 

< pendl = Coupe 
B.).. 


. .995 
-1,075 


w. B. 


(RS)....1,745 
. 1,565! Victoria coccced tan 


11595!Ambassador oooe 0 1,825 
oscccen ae 


cvccee 1,695/7 Limousine ....2,025 
117 W. B. 


Coupe 
Sedan .1,104 
Sedan. ..1,164 


Ww. B. 


133 
4- o- 
7 ee" 


Coupe 
Cabriolet 


**OAKLAND—8-cyL 
1,004 Con 
.1,004\4-dr 


Coupe 1,104 


2-dr. Sedan 
Sport Coupe .1,084/Custom 
OLDSMOBILE—6-cyl. 113'¢% 
Standard Models 
2-dr. Sedan 845) 4-dr. Sedan 
Business a « -845|Con. Roadster. 
Sport Coupe ....895! Patrician Sedan. 


OLDSMOBILE—6-cy1. 1131s W. B. 
De Luxe Models 
2-dr. Sedan 910'4-dr. Sedan 
Business Coupe...910|Con. Roadster... 
Sport Coupe . .960| Patrician Sedan 


PACKARD—8-cyl, 129': W, B. 
5 Sedan 2,485 
PACKARD—48 cyl. 136'2 
5 Phaeton .. 2,650 5 Coupe 
2-4 Coupe 7 Sedan . 
Roadster 5 Spt Phaeton 
2 Coupe 7 Sedan 
5 Sedan ° Limousine 
7 Touring ...2,775|5 Cony Victoria 
5 Club Sedan 2,775|5 Conv. sedan 
PACKARD— 5-c 42's W. B. 


5 Phaeton . 3,690 

2Colpe .... 3 
2-4 Coupe 

Roadster 3,750 

7 Touring . ,795 

5 Sedan 3,845 

PACKARD— 8-cyl, 

7 Sedan 4,150,|7 Sedan Lim 


PEERLESS—Standard 8 .118 
» Sedan 1,495; 5 Brougham 
2 Coupe (RS)...1,495' 2 Cabriolet 
5 Club Sedan ..1,545 
PEERLESS—Master 8 125 
5Sedan .......1,995 5 Brougham 
2 Coupe (RS) ..1,995!2 Cabriolet 
5 Club Sedan.. .2,045! 
PEERLESS—8-cyl. 125 
De Luxe Master 
2.320|Brougham 
2 Coupe 2,320 Cabriolet 
Club Sedan . -2,370' 
PEERLESS—Custom 8. 138 
2 Coupe (RS)...2,795|5 Brougham 
5 Sedan ........2,795'7 Sedan 
5 Club Sedan...2,845'7 Limeusine -3,145 


PIERCE-ARROW—13. 8-cyl. 134 W. B. 
2-4 Coupe (RS) .2,685|/2-4 Sport Roadster 
5 Sport Tourer.2,895 (RS) 


PIERCE-AKROW—413. 8-cyl. 137 
Sedan .2,685|/7 En. Dr. Limou 
5 Club .2,835'5 Con. Sedan... 
7 Sedan 2,99) 
FIERCE-ARBOW—-62. 8-cyl. 142 
5 Tourer ° 3.4504 Spt. Phaeton 
2-4 Spt 5Club Sedan. 
(RS) 3,450'7 Sedan x a 
2-4 Con j5 Club Berline. 3 
(RS) Dr. Limou.: 
5 Sedan 
PIERCE-ARROW—41. 
7 Spt. Tourer 4275 
2-4 Con. Coupe 
(R.S.) . 


PIERCE- 


-- 925 
-935 
-960 


2,885 
2,650 2,950 
. -2,675 
- 2,685 2.985 
3,395 


3,445 


yl. 
5 Coupe . 3,850 
» Club Se dan . 5,890 
5 Coupe . 3,890 
5 Spts .3,990 
5 Cony 4.495 
5 Conv. sedan 4,550 


141i W. B. 


725 


Phaeton 
Victoria 


4,2 
B. 


.1,545 
-1,595 


85 


w. 
RS 
Ww. B. 
2,045 
-2,095 
WwW. B. 


§ Sedan 


2,845 


WwW. B. 
3,145 


Sedan 3,650 


Road ster 


ccececcd $,650'7 En 
. 3,695 


Coupe 


7, 2 
4785 


-4985 


8 cyl, 147 
Sedan ° 
i En. Dr. Limou 


4275) 


ARROW—11. 8 cyl. 147 
Le Baron Custom Group 


2-4 Coupe (RS).5100)Formal Town 
5 Coupe Victoria 5100 Brougham 
5 Con. Sedan wo Formal Town 
5 Spt. Sedan 
7TEn, Dr, Lim..5 


WwW. B. 


Tow n 
Landaulet 


All Pierce-Arrow models include 
wheeling. 

PLYMOUTH—4-cyl. *167 O. A. 
2 Bus. Roadster. ..535/5 Phaeton 
2 Bus. Coupe.....565/2 Coupe (RS)... 
2-dr. Sedan. -565'4-dr. Sedan... .625 


4 Roadster .......610|4 Con. Coupe....,..695 


795 2 Coupe 


**PONTIAC—6 cyl, 112 W. B. 
2-dr Sedan 779\|Con. Coupe 
Coupe .779\4-de Sedan ...... 
Sport Coupe .819'Custom Sedan .,.,.889 
REO—6-21. 6-cyl. 121 W. B, 
5 Sedan 
REO—8-21, 
5 Sedan 


REO ROYALE—8 cyl. 
Sedan Victoria. .2,145!Coupe 
REO ROYALE—8 cyl. 


Sedan -+ -2,745|Coupe e 
Con. Coupe , 12995 


STUDEBAKER—Six. 114 W. B. 
Including free wheeling 
. .895|/Tourer 
845| Regal Tourer 
5 4-dr Sedan. -+.-895'5 Regal Sedan 
4Coupe (RS)....895| (6 wire wheels) .970 


STUDEBAKER—Commander 8-70. 124 W. B. 
4Coupe ........1,585/5 Brougham 

SO ae 1,585 (Cloth) 

4Victoria ...... 1,585'5 Brougham 

5 Regal Sedan. ,.1685) (Mohair) 


STUDEBAKER—Dictator, 8-cyl. 
2 Coupe ........1,095|5 Sedan ° 
SGCOURO .ccccces 1,150!5 Regal Sedan,..1225 
STUDEBAKER—President 8-80. 130 W. B. 
5 Sedan 1,850'5 State Sedan 

ey 1,850 (Mohair ( 

4 State Roadster.19005 State Sedan 

4State Coupe....1950 (Cloth) ,. 


STUDEBAKER—President 8-90. 136 W. B. 
7 Tourer .1,850\State Victoria... .2250 
7-State 20507 State Sedan 
7 Sedan -2,150 (Mohair) 
5 Brougham 7 State sedan 
(Mohair)™... (Cloth) 
5 Brougham 7-Limousine ,.. 
(Cloth) . -2,295 
STUTZ—LA 6-cyl. Ww. B. 
1,995|Cab. Coupe... 
2 245|2 Speedster . 
....2,245'4 Speedster 
Club Sedan 2.345|4 Speedster (TC) .2,785 
STUTZ—MA, 8&-cyl. Lite W. B. 
5 Coupe 2,690\2 Speedster . 3,495 
2 Coupe 2,995'4 Speedster . 3,495 
5 Sedan 3,195! Tor. Speedster .3,595 
Club Sedan. 295'4 Speedster (TC)3,795 
Cab. Coupe 5 


STUTZ—MB. 


7 Speedstec 
5 Sedan 


&-cyl. 121 W. B, 


131 W. B. 


135 W, B, 


Roadster 
2 Bus 


114 W. B. 


Tourer 
2,295! 


12742 


5 Coupe 
5 Sedan 
2 Coupe 


8 cyl. Custom. 145 W. B. 
.-3,595/7 Limousine .,..3,995 
3,695;Cab. Coupe .....3,995 


. -3,895/5 Con. Sedan ...4,395 


8-cyl. Salon. 145 W. B. 
7 Sedan Limousine 
(Le Baron)... .5,195 
5 Trans. Cabriolet 
(Le Baron)... .5,610 
7 Trans. Town Car 
(Le Baron). .. .5,700 
7 Trans. Town Car 
(Fleet wood)... .7,495 


STUTZ—MB. 
5 Sedan 
(Le Baron) 
6 Brougham 
(Le Baron).. 
6 Sedan 
(Le Baron)... .4,995! 
6 Bro Limousine 
(Le Baron),..5,195! 
6 Sed Limousine 
(Le Baron)...5,195' 
STUTZ—MA, 8 cyl. 1341% W. B. 
Chateau Series Weymann, 
4Longchamps ..4,345/5 Versailles . 4,345 
STUTZ—MB. &-cyl. 145 W. B. 
Chateau Series Weymann, 
5 Chaumont 4,745|5 Monte Carlo. ..4,895 
WILLYS—6-97. 6-cyl, 110 W. B. 
2 Roadster oe 5 Club Sedan 
5 Touring 4515 Sedan 
2 Coupe 4 4 De L 
5 2-dr 595' Roadster 
4 Coupe .595'De L. Touring 
WILLYS—6-98-D. 6-cyl. 113 W. B. 
tandard Sedan.795!5 Sedan (De L)... 
ic. Coupe(DeL)850 


WILLYS—8-80-D. 8-cyl, 121 W. B. 

dan .. ...-995 4 Victoria Coupe 

dan (De L).1,095 (De Luxe) ....1,095 
Custom Sedan ,,.1,295 


WILLYS-KNIGHT—66-D. 6-cyl. 121 W. B. 
5 Sedan .1,095! 4 Victoria Coupe 


5 Sedan .1,195! (De Luxe) -1,195 
Custom Sedan., .1,395 


ot chassis instead of 


- 4.795 
-4,995) 


Coach... 
5S 
4V 


5 Se 
5 Se 


(DeL). 


*Over all length 
wheel base. 

**As delivered rices only are quoted, 
they vary in different sections .. the 
country and the Oakland-Pontiac prices 


given above are for New York city only. 
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Paasche Air Equipment UNDE DEVELOPS NeW sist 2% ai 


WELDERS’ GOGGLES | changed by simply removing the 


. 
Sprays Material for _| metal ups wich mecrew trom the 


The material of which these gog- | 


Sound Deadening , BS | csr tcc 0 est 
| HYDROGENATION UNIT 
| OF S. 0. SUCCESSFUL 


. «| Elizabeth, N. J., June 24—The 

OXWELD No. 12 welders’ goggles | Standard Oil Company of New 

: Jersey reports that the operation of 

A new type of welders’ goggles, | it; hydrogenation unit at Bayway 

Oxweld NO. 23, is announced by the has been a commercial success, 

Linde Air Products Company, New ;even under currently depressed con- 
| York city. | ditions in the oil industry. 


They are designed to fit the eyes ; ; / / 
and are adjustable to conform to The New Jersey company, how- 


|the individual nose. The edge of |eVer, iS not producing gasoline by 


the cup coming in contact with the 
| face is shaped to conform to the 
|general contour of the _ welder'’s 
cheekbone and nose. The eyepieces 
|} are joined with a leather strap. ad- 
justed by means of a metal buckle. 

Ventilation ports on each side of | 


high grade Jubricants. It has been 


the highest tests. 


it is impossible for sparks or light | trols, 





NEW UNIT MACHINES 
BRAKE DRUMS AND 
REBORES CYLINDERS 


A combination brake drum 
machining and cylinder reboring 
machine has been placed on the 
market by the Marvel Machine Tool 
Company, Minneapolis, Minn. The 
unit employs a fly-cutter, prefer- 
ably of tungsten carbide. It will 
handle any type cylinder from 
motorcycle size to a cylinder of 
9-inch bore and 18-inch depth. Gas 
engine cylinders above 9-inch bore 


| and longer stroke can be bored with 


| special equipment. 


hydrogenation at present, but is | 
concentrating on the fabrication of | 


| 
| 
| 


found, it is said, that certain crudes | ¢ 
may be treated under the process | 
so as to insure products which meet | 


to reach the inside of the cup, it is | pany, the hydrogenation process in | 


claimed. |the United States and also controls 

The field of vision has been in-|these patents in other countries, 

creased by the use of 50 mm. diame-| with the exception’ of Germany, 

ter lenses instead of the usual 47 | through international Hydrogena- 

PAASCHE air equipment for spraying deadener mm. lenses. Brown color Te nses,' tion Patent Co mpany, Lid These 


A % horse-power motor is usually 


| provided with this machine, together 


with a boring bar of 215-16 inches 
in diameter, reduced on the end to 
2% inches, and having a No. 5 Morse 
aper nose. The boring bar is 
mounted in a revolving sleeve, the 
bar feeding through it. Reversible 
feed is from 0 to 1-16 inch, with an 


| the eye-cups are so constructed that! The New Jersey company con- automatic stop. Eight cutter heads 


through Hydro Patents Com- | 


are furnished. 

two companies, in turn, have made 
the process available to other com- 
panies not only in the United 
States but throughout the rest of 
the world 


Air equipment for spraying dead-| 
ener to the in inside of automobile or ATS 
bodies in the manufacturing process 


has been introduced by Paasche 
Airbrush Company, 


will complete the operation on ; : : : ae ee R ; 
I I Some of this data has been published previously, but it is given here complete for the convenience of our subscribers. 


twenty-four to thirty complete c 
In this table 48 States and the District of Columbia. 


Chicago, Il. It Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Mlinois, which are supplied by the Robinson Advertising 


Readers desiring 


bodies an hour, it is claimed. Labo! 
This is the first time that complete January, 1931, figures have app 


cost is approximately 3 cents a car 

Equipment used is a 200-gallon 
pressure tank with Clamptight cove! 
Model UUE airbrush, hose and ac- 
cessories. 


UNIVERSITY OF MICHIGAN *“" 


Cadillac 

Chevrolet 

Chrysler 
Franklin 


ENGINEERING DISPLAY 55} =. ea 


Returns for to 


Graham 
Hupmobile 


4| 4 
 ._ 








eet ee ee 


Arkansas | 64; 


California | 56 137, 590; = 132; 3208) Ss «185, sd] Ss 2:15} 396] 191] 233) 4566) 43) 


ee ee Colorado | ~ 16] 168) 7) 793] G0} 39] 88]; 52B| 
will have several] interesting dis- 4 a 34 $72] 42) 4 35| ‘ 48] 10) 50} 330\_ W 
plays at the exhibit of the Ameri- ,—-— 
can Society for Testing Materials Florida 5 = 

Georgia 3 99 988 | 36 1| 10 45 | 3 23 889 


Conn. | 
| 
| 
which is being held in conjunction 3 | sail cai aaa — = diate tacit a ee sei piemiaiiamabamae ~ 
Idaho | 1| 2| 13} 202 | 11] | | 17] 12) 6) 170 
| 
| 
! 
| 


Uhh a ~ 92, 10) | 3} 2| i 4B 


Delaware | 


with the meeting of the society this — — alae tae iy cain bed = : of 
week in Chicago. 276} 22| 581| | «= 3046] 159| 15} 139| 341] 48) __180| ~ 2123] 34| 

One piece of equipment is a 
sound testing apparatus used to de- 


termine the magnitude of the com- Kansas 5| 


ponent frequencies which go to Kentucky | 5 7| 42; 4] Ss 832] 29, 19) iGO |Ssd}:CSsti«éST&X’~C~*«éGF 
make up the sound or noise ema- Louisiana | | 2; «44 1 526 | 16) — 13} 41| _ — 


Illinois 


Indiana - 


lowa 44 = 4|—i(“‘éw|:C*~“‘éCSY:*O#«*dMOSSYO!OCQG;COY 7\ 95] 382i 61, 794 1| 


11] __ 439) a 


nating from different parts of a - -—- ~ - — - - _ 
machine. Maine | | 17| 3 71{ 6| 5| 12] z 25, «62 es 
Another is a machine developed Maryland | | 91) 5 654 | 17| 8| 35 | — i ane wo ea 
for determining the creep in lead at Mass. T 
po pros entmoe gd a —— Michigan | 112| 13] 302|_33/__ 167939] |S 28] 189] 52] 1906) 
as used on machines for measuring | Minnesota | 4 10013} 899 27| 6 61 | — iif 61] 645 3| 
creep at high temperatures, but, in- | Miss. | | 21 , 183] _.  -. - “| 195 1) 
stead of surrounding the test speci-| Missouri [ , a oa” a 772 | ~~ — CF a |; 6 3s «Soy 6Cyl 
ment with an electrically heated Montana none 
furnace, it is placed in a thermos | - 
place a 
jar containing liquid air 
Two small low-loss dynamometers | Nevada 
2 y ij 34 | 


| 
| 10} «118 1230) ~=C«42,si(“(‘;SS*édt]SCSCMAYYSSCODSG 32) 1083 
| 

which have been developed in its | N. Hamp. > a _ 9 2] 
Z 
! 
| 


Nebraska 
| 14| 2 a. -.hCUmT “13 1| 6) 51| 1| 


electrical department in connection | q 7 - = ——— ; - —— ‘ a neimeniead 
aN J $ , a) . t | OU >! « j 

with researen work leading to the | N ersey 25, —*545/ | 188 228 | 42° 301| 2089, ——«26 

condenser type of motor are also | N: Mexico 

shown. New York 


- connection with work in nat-|N.Ca'‘lina|[ | 15] SI] 3) | ~ ar 
ural ventilation, a pressure weigher | N pDakotal  |——(E—SSTTVOTCOTOCOCS 28 ———— ny 
has been developed which is suitable | —~. ehote | _ | Sonia a hae art ie i ; 5 a _13 a a _ 

Ohio | 149) 14) 189) 43) 104 159 | 46, 208) 1993] 18) 


for measuring very small pressures 2 . oe : on = ease =e 
‘ 38 172 | ij = 878 3| 


4, «52 a ~ 15 : 5| sd 2\ 
19; 1105; | 297 328 313 | 24) 404| 2 2103 46} 





- 437 3 39, =O, (tsi 


| 23 6| 280) 43 876 | 96 18) 108| 14 ~ 206} 1021] 24] 


10) a 41; 103; ~—S«14;'=«d120'ti‘i‘ésiCYSS~*~“‘t«‘C YC‘ 45) 6 96) = 1121) ro 


12; —«15]—Ss«d2‘4|' (stsstié«iRC*«i‘C BG 44, —“‘(<;;!”*=C«d‘S|”t«CTS™~*é‘“C*Y:SC(i‘i‘«i ESCO 


8] —_— 
105] 219 97] 
43 | 39) 17/ 
28} 19 

—— 
~ 48] +60; ~—=«di2“* 
21| 21| 20 
7] 5} 2 


Ti] 125, ~—Ss 79 


46) «11 wl 37|—s—«éd2‘]:C sid ]—“iéiEC (eCaYtCiAYC 89] ~ 19) ~—«98 _1142| ay 51) —24| 


af 4686ftiCt 
 —_— -_ = 
~13{ C22} si 


| 3 | 2m, i@ ‘i +123) #243237 ~6=€6C)ClCUlUl CU 


5] 121) l 


3| 13} 4| 
_2f _10 ~~ 2 
Bf 17] 16 3| 
17} 93} 45) 27| 
66 | 124/ 28) 20| 


22] 26| aT .”.lUmS 


6] 1, 3, —Ci<C«:‘*S 


267 14] 31) ~~ 


-_— 8} —SC«~SS 
16| 27, 17, 
5] i; 5} 


ee a 


| 56] 169) 82; 56] 
2] ae 1| 
| 101f— 2 216| 159| 7 


CC aa 22) — —_ 
ae ae oe , 
~ 67f | 8659 af 


a. ae 6| ™ 





cr differences in pressure such as | Okla. | 5 11} __—:155) 18) ~ 1319] 
Chained when passing aly as low | Oregon | 4 I @ 3} “ | sia BSG] 444 5! 
velocities over models and buildings. | p, ——sa,~«*«C«‘<‘ aS a. — poeeenies a 95 1569). 29) 
A film machine developed in the i ao y} ! — o _342| a. —s eh _ el an [288 =~ = 
paint and varnish laboratory for | ®#- !slan pers a es = 2 ee 
making lacquer and other films for | S- Ca’lina 7 on 23| 1; 459 | 12) 3) 17 | | 24| 361} | 
test purposes is displayed. S. Dakota | 35| | 437, «= 24y—“<‘z ”:*é‘<‘é‘“;:*C;é‘éC ‘*Y”S 8} 14| 316) | 
For foundry work, four pieces Tennessee | . 4 —«632] — a "i Bah 7| 28) «602 2) 
of core-testing equipment have Tox — a nna nn 2 
been developed in connection with wanna | 335| o1| 2452 | 112| a 5 212] 27|_ TL __ 1824) 11| 
researches on the baking of cores. | Utah | si 1| 98 | 6| 10 | 1| 9} 90! 2| 
One is the machine for making | Vermont | 6| | oy 8 = aerial 6] | a) rs | 
| 
| 














eee Peek eetes) onaine ts the | Tienes ~ 62) 4] 508] 38) ~*1| ~~ aa) SS) ~SC«wSSCé ] 
ransverse tester which is to measure oe —) Seen | ees 7 : - ; —— a aT 

the transverse strength after the | Wash. siaciciieansiet teiteeainieea oe 4123, 5| _587 | 62 anes 43} = 60 | __ 55] | _ at } 4| 
testing pieces are baked; a third is | W. Va. 2 | 3} We 31| 3| A 303 | 14| = 4| __— 3s] et 4| 29| 268) 3| 
the green bond tester for determin- | Wisconsin | 5 104| 11| 907 | 76, 2 24} aa. 2 11] 113] 709 —- 
- the green bond strength of core | Wyoming | a —— a. 90 | “at l “yy «13 . +... 17, #o7 } 
oils, and the last is the permeability | ;—; 97 |") — aes sensing sn sae ose aos ——<— 
tester for determining the perme- D.C. | 7 10) oo0 an 2| 8| oT 1 18| oe 2 
ability of test cores after baking. | Totals { 497; 6716| 917, 41073,  2402| 75, 1287 3815 } 828|  3366| 36958) 316) 

















; 2| im wm #43 


15] acr”6lUcatl,”lt~Casti‘i—s 


| 46, 121; 65; 40; ‘14 


2| 4q4”——~CSCS~*S~SYS=*C* 4| 1 


/ a 
4| Bj ~140~C*é«‘*Y 


, a -— 1| 
a <) | ee 
of of 3] a 


| af GS 
yo) 2m 2 ~=6 
ee) ee 33| | 
[4] wf hh} 
ja] 6} 1} HC 

| 2| 4| 1| 


- a. i. = oo 


1097, 1865, 1069) 472| 216 
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Cincinnati Turret Lathe TES oo eee ‘Shp In Plastic Materials, 


|fer the work to another mahine | 
for threading operations. | 


Whenever various diameters are | Marburg Lecture Paper 


|to be turned, the use of the four- 


way tool block shown in the com- r e 
pound rest enables different opera- ee Ing 
: ; . . * . WY 

tions to be done without stopping 

the lathe to change tools.- With it 

twelve positive indexing positions Abstract of Edgar Marburg lec-| the metallic materials, particularly 

| are obtainable, giving three posie ture presented by Dr. A. Nadai,| of steel, copper and aluminum and 
tions for each tool. lreseatch engineer, Westinghouse | 
These attachments are supplied| Electric and Manufacturing Com- 
on the turret lathes from sixteen to! pany, at annual meeting of the |Of our present day machines and 
thirty-two inches, inclusive, being | American Society for Testing Ma- | means of transportation, of the 
furnished in bed lengths of six feet! terials yesterday at Chicago. | amount of power generated in a 
and higher. oun 


|} their alloys. The increase in speed 


In recent vears attention of en- | Simgle unit, of the pressures and the 


A.S.M.E. COMMITTEE NAMES eineers and of workers in many/ temperatures in our boilers and our 
CANDIDATES FOR OFFICES ae applied sciences oo | steam turbines all made it necessary 

een called to a group ol apparently | ss ate i 
more or less loosely connected ob- | 10° engineers to rae limits of 
servations and phenomena. In their 
z dimiatinn Reshihe ‘hanical | 2” to understand better the causes | This has led to a more thorough in- 
CINCINNATI 20-inch by 10-foot turret lathe merican Society of Mechanical | for certain failures in mechanical | vestigation of the mechanical prop- 

| Engineers has named the following | construction and the mechanism 4a 7 
A 20-inch by 10-foot turret lathe |be strange for either hand or). a: , ; ia, wat ee enedis i ntovinje | erties of metals. While in former 
‘ al ore candidates for offices for 1932: For Causing rupture in solid materials! | 
with the motor mounted inside the | power feed. The power feed drive dent. C iN and furthermore also that of the| times the engineer was perhaps sat- 
, ; j * © > s + ’ “t ‘ at » s- | 

Jeg has been developed by the Cin- is obtained from a pulley on the presiden now AC auer, at pres -|permanent deformations of the | isfied and it was sufficient for him 
cinnati Lathe and Tool Company, | rear end of the feed rod to another | ent vice-pe esident of the society; | ductile metals, the demand has in- 'to base his objects of design and his 

Oakley, Cincinnati, O. It is fitted|rod at the back of the bed.| for vice-presidents, R. M. Gates, W.| creased considerably to have a tati the tl f el 
p p ri ‘ ‘ ‘ret | This er dis di raged au- erg a ah Seas computations on the theory of elas- 
complete with a hexagonal turret | This power feed is disengaged \U- | B Gregory, F. H. Dorner and C. M.| better knowledge of the principal | {icity which enabled him to find 
on the bed, power feed, square tool | tomatically, which is supplemented | ajjen: for managers, E. W. O’Brien, | ™echanical properties of matter in | oe ee eee 
block in the compound rest, and a| by a postive stop enabling the op-/}7 RR westcott and A. J. Dickie, | it8 Solid state of aggregation in the working stresses in machine 
four-jaw independent chuck. The/ erator to finish lengths accurately eure ; cae ; | gener] and of the materials of con- — = the er = 
turret is of the automatic revolving | to .001 inch. A lever on the slide|CLASSIFIED ADVERTISEMENTS struction of the engineer in special. | | °* eam cae once ee 
type with an automatic independent | permits indexing of the turret to; IN THE AUTOMOTIVE DAILY | The last few decades have seen a purely elastically, many great recent 
feed stop for each face, and may "any position without returning the’ NEWS BRING RESUL TS vast increase in the » consumpt ion a of PROVES i Cesign and i to 
| day’ s manufacturing processes util- 


ized in steel rolling mills depend on 


la better knowledge of the perma- 
h , 1931 nent or plastic deformations of the 
ductile metals and of the causes of 
Service, Springfield, Il., and «New Jersey, which are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. ge wrt Mecreto ais einen thd 
county, city or town lists, or lists of owners in any given section, may obtain these by addressing any of these threee companies. | of matels are today a calaieal: to 


Comparative figures for January, 1930, will be found on Pages & : § }Many branches of science and of 


eared, due to the delay in receiving the registration report for the State of Georgia. |engineering. The steel and metal 
| worker desires to control more ac- 


working stresses and in economy. 


~ Sela eh ta area aed 


The nominating committee of the 


day: GEORGIA. | curately and more efficiently the 


] | processes of forming metals at forg- 
}ing or at normal temperatures. The 
machine designer is interested in a 

Totals | more exact knowledge of the limit- 

| jing stress conditions, at which in 


| 
| his stressed machine parts perma- 


: 
Alabama | 5] 8} 
Arizona | : 17 jae oc nee . 


Arkansas | _ ot 10| 


Oldsmobile 
Packard 
Peerless 
Plymouth 
Studebaker 
Whippet 
Miscella- 


c 2 ? " - ' ~7 | nent set begins to develop and the 
19| = : ae ; 13| = sepia __ 8 | danger of yielding is to be expected. 
wa 7| a= 2 4 = | ae oe =e Se 423 | The rolling mill engineer wants to 
52| ‘ ; | 10] | ‘ | 1,249 | know and to analyze in a more sat- 
California | 27; 315, 94 120] | 49| 102| 275 if i; ~=—6h|t”~‘iéSWS 24, 111 108 46 12,379 | ‘stactory — = ette plastis tie 
: —< a ‘aa a ‘ sme —— —— ai ; 4] nena 5 |} formations which he utilizes when 
Colorado | 20! — ee see Saisie =f cee anes esc’ accra enaeiae sla aia — .._ we. mes SS 2.008 |; hot steel or copper is compressed 
Conn, _ t _ 8 31; 20) __! ae = 9} ns 14| ; a 2s ' — Sn 3] - 11| ; 4| ; _ i 1,837 j locally by the heavy pressure of 
Delaware | | 3} 1| ‘ “91 4| | | : 1| | | 291 | large rolls and by this is rolled into 
Florida | — a a 32 | a ae a ae atk | ae 10] ae ——1— 3 282 eam = —_ in : a The “—* 
a 7 7 : ; : = ‘ — | cists and the metallurgists are both 

Georgia _ | 8 ___ 22 —— 10 man 40 7 13 | - 3 - 34 Re ucee _ : _ . ; io 17 | aa " ; < _ _ 4%; 455 highly interested in the laws of 
Idaho | 6} 6| 3i | | 21 | 8 | 16 : 549 | plastic flow in metals from difter- 


| 
Tilinois" on. ~ 106) 203) 103} 183) 136 | 19} 35} 183} 76 294| : 21| 158) 58} 3% 9,356 6|ent points of view Plasticity has 
L 
- 
} 


G 








75, +59) 23; #4485) #416) °&«3I| °&«5| 109 18, «97 ~ 21] 63; 3,772 | been recognized as one of the im-~ 
———, apr Ler . ———— F vies patent car - "a F Sn ag | portant general properties of al] 
S| 35| aes 14| as ou ee 6] Li . * ee cn _ iil a 34| . Peo 15| 86 eas a ES - a sOlid matter, even in the case of 
Kansas ~ 12} 56} es 9} —_ 28| ae 10] ee. 7 aa 83 y ae ¢ | ; 3) _ _ 18 | 53 1 ol ; 3,259 the most perfect and regujar ar- 
Kentucky L ~ 19} ~—=«2W'A 10} 10; 15 | 77\ 32| } 16 | 47| ¢ 2,055 | rangement of the elementary par- 
| s6C<“‘i‘ 13 4 5 18 7 PS ve ae 9, 3) 1) 1,261 | ticles which are forming the crystals. 

Louisiana | ‘| | | — — ——_,— - . = .| In minerals and rocks which were 


Maine | 2| 9| 5| 13} 2| 1| il 3 : oI 303 once buried deep under the weight 


Maryland 3) 27) 7] 18) FC 3 25, — § 3) oY YT ,609 | of mountains or of the overlying 
Mass. 23| ~~ 119) 21| 109; 54| 8| 13} 54| 52 32 ¢ 3,638 | strata and today are exposed on 
Michigan | _ 30); «44 67; 307; 36 | fee ___—: 382] ; 37| 77 : ~ Qi - 6 a 5.993 | Mountain aa by Sane oe or - 
=v = | —e ge = ———— —_ — — —. ——; 5 af] | Mines, most interesting evidences o 
Minnesota | :.. ee 41; aj 26) 31 | so 2| ea 1 tat 68 — 67 —- _16| = : a = : mn ! Sa __ 2,361 severe plastic deformations have 
12} | 2 fg s| zy } js GY 5 | __ 475 | been found. To these must be at- 
Missouri | ___ 32 __14| 29) 14] 5| 13} ~—«*5id| — 3| : } 25| 1,983 | tributed some of the causes of the 
Montana | | | ww a ee) 9| : — —_— wert Il 767 ae oe 7 _ 
; ney | eee) Geen GEEREn an ie — SO | whic light people. Due to the 
Nebraska _ | a 9| ae a aR aD 2 yj 89 wee ines ‘ = ‘ieee 12| _ 3,183 | possibility to deform plastically undey 
Nevada | | 3| ._ -— oO ee ee 3| eX aa e 190 the favorable conditions encoun- 
l 2| ; 4 | a a 2] | x 3 | 111 | tered in greater depths, the forces 
N. Jersey | 53] 300; 78] 182} 132] 17) 48] 1] 57| 66, 286, 4|— 8| 8,059 | acting in a lateral direction have 
N.Mexico |_| “$i . . 2”6hUhT”™6hCUT 6|2iSCO ee ———qi 7-569 | lifted up greater paris of the 
warce a oS ia = = = = ‘ _____—'___“—“ | earth’s crust which form our pres- 
‘New York | _ 62) 424| 88) __ 168 221{ 15 4 __ 163) __ 274| ___ 81) 489) 9} 34] 194) 156) 13} 10,515 | ent mountain chains in the Alps or 
| | in the Rockies. 
n 7 5 ll 6 4) 14, #433 1 12) ; “7 9: = j | In the description of the plastic 
=. Babes | cca - | | | finan a vee a | a” | Se —7 aq | State of solids and of the modes in 
| 
| 


Indiana _ 
Towa 























N. Ca'lina | 2| 9| 3; 8, | 36) 5 | ] 16) 





Ohio -- a 10655) __ 195) ___ 63] 24| 125) 326 | 24| 166 q which solid metals in our testing 
Okla. — -. a So he laboratories flow and in which selid 
Oregon _| a 5] 29| 7 ~—«20/ 7| 3} 3} 37] “12! < wo ame 7 Se ae | rocks have apparently be en severely 
Penn. | 107) 138; 50, —«153)_—Ss101 |S 26] S746] 211 | 85] 163 J 37] «126; 31 | CG, oo — in on ons = . 
Rh. Islandj | a a : 2 2] - 4| 6, 6] 1 10| 8} fe 6| | large scale in nature, an attemp 
8. Galina | | 2; eh hue 13; 2, | 13] 
S. Dakota | 3} 13 88H}, ; | 45,21 | 2] 38] 
Tennessee | | 16) ij a 2) 9s} BY 31| 
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With summer and its accompanying increase in demand for auto- study aimed at eliminating lost time 
mobile lubricants and fuels well on its way, the following survey om anq delays; a careful work study 
“Delivering Oils and Gasoline Profitably,” which was compiled by the) ,imed at getting greater work ac- 
General Motors Truck Company, Pontiac, Mich., should be of particular) .omplishment from a minimum of 


interest. 


ing the survey is appearing serially in Automotive Daily News. 


The full text of the report covering the facts brought out dur- 


| 
The | 


report in pamphlet form is also available at all General Motors Truck 


Company dealers and distributorships. 


HILE the use of trailer equipment offers a number of 


opportunities for 


profit 
petroleum products, it also has many limitations. 


distribution of 
And disre- | 


in the 


gard of these limitations has proven costly to many operators. 


Trailer operation, from an engi- 
neering standpoint, is possible for 
this reason: Every truck has engi- 
neered into it two types of ability— 
(1) the ability to carry a load, and 
(2) the ability to pull the load. Un- 
der severe operating conditions, with 
a@ capacity load, the truck will be 
called upon to use both its full car- 
rying capacity and its full pulling 
ability. However, 


no extreme pulls are required, the 
truck has a reserve of pulling power 
which can be used to pull more than 
a capacity load. And, if extra 
wheels and axles are provided, 
through the use of trailers, reserve 
carrying ability also is supplied. 

Successful trailer operation, there- 
fore, is, first of all, dependent on 
the nature of the route—the road 
surface, the grades and the amount 
of reserve pull needed. 

Trailer operation under severe 
route conditions will slow up deliv- 
eries, overtax the truck and shorten 
truck life. Indeed, more than one 
instance has arisen in 
trailer train, put on only a moder- 
ately hard route, was useless be- 
cause it could not move the load. 

In addition to this very funda- 
mental limitation of trailer opera- 
tion, there are several other facts 
to be taken into consideration be- 
fore attempting to apply trailer 
equipment to deliveries. Here are 
the more important ones: 

Motive Equipment: Tractors or 
trucks employed in hauling trailer 
equipment must be designed to han- 
dle that type of work. Geor ratios 
should be specified to meet the re- 
quirements of the pull. In many 
cases speed should be governed to 
prevent abuse of the engine and to 
provide for safe operation. 

Lezal Restrictions: In many states 
there are definite legal restrictions 
covering the length and width of 
vehicles, the gross load allowances, 
the load allowances on individual 
axles and the load allowances on 
wheels. All such restrictions should 
be carefully noted when planning 
the purchase of trailer equipment. 

Space and traffic conditions: 
Trailer operation demands space 
for maneuvering—especially at load- 
ing and unloading points. It is this 
limiting factor that frequently pre- 
vents trailer use on ordinary de- 
liveries to retail outlets. Frequent 
starts and stops in heavy traffic 
aiso tend to destroy profit possibili- 
ities in trailer operation because 
of lost time and extra strain on 
truck parts. 

Speed: Where fast deliveries are 
required, the truck and trailer com- 
bination frequently is unsatisfac- 
tory. The truck alone can make 
better time than the truck and 
trailer combination. And where 
speed the important factor in 
delivery, the truck will generally be 
most economical. 

In spite of these limitations, 
trailer operation offers an inviting 
field for increased delivery profits. 
The important thing for the buyer 


is 


of turck equipment to keep in mind, | 


however, is the necessity of careful 
study of all limiting conditions and 
correct application of the 
equipment to the job at hand. 

Cruesswork has no place in ap- 
plying trucks or truck and trailer 
equipment to the job at hand. Only 
careful study of the facts and cor- 
rect application of the right equip- 
ment will assure maximum profits 
from the new truck purchase. 

A Sound Buying Plan 

The purchase of new truck equip- 
ment offers the distributor the 
opportunity of eliminating 
losses and of increasing future 
prolits—perhaps the greatest single 
opportunity he has for savings. 
Careful analysis of the 
buying methods and habits of dis- 
tributors, however, indicates clearly 
that not all distributors are giving 
this important phase of their truck 


when roads are! 
well surfaced, grades are few and, 


which a/| 





past | 


present | 





the careful, systematic 
study that is needed to~ capitalize 
the buying opportunity. The op- 
erator who has reviewed this re- 
port will realize that perhaps the 
first step in assuring both sound} 
operating and sound buying is the 
establishment of a reliable cost 
system. Cost record systems in 
themselves do not assure sound 
operation. They are only the indi- 
cators by which the individual oper- 
ator can judge whether or not his 
operating methods are economical | 
and satisfactory. But as such they 
offer an excellent guide both for 
increasing daily delivery profits and 
for planning better future opera- 
tions. 

Whether or not the truck oper- 
ator has sound cost records, how- 
ever, truck buying should be based 
on essentially the same steps that 
have been discussed in this report: 

1, Losses in present operation | 
should be eliminated and present | 
trucks put on their most economical | 
operating basis by a careful time’ 


operation 


States 


Ala., ’30 


Cadillac 


truck capacity. 
2. The present fleet should be ad- 
justed to its most economical oper- 


| ating basis. 


3. New truck needs should be 
analyzed after this adjustment has 
been made with a view to elim- 
inating present equipment, which is 


costly to operate; planning for pos-| 
use of | 
trucks; carefully applying the new} 


sible savings from _ better 
truck to the job to be done. 

Future operating profits depend 
to a large extent, on the thorough- 
ness with which this buying plan is 
followed. It is not always easy, how- 
ever, for the truck buyer to find 
time to carry out each of these 
steps. Moreover, his close associa- 
tion with his own daily problems 


| and methods of operation sometimes 


makes it difficult for him to an- 
alyze his delivery problem from an 
impartial and _ critical 
Nor should that be necessary. If the 
truck manufacturer is primarily in- 
terested in providing sound trans- 
portation for buyers of his trucks, 
it is only reasonable that his repre- 
sentative who calls on the distrib- 
utor should assist in making this 
analysis, 

It is well, 


livery problem, based on his knowl- 
edge of sound truck operation and 
on his experience in dealing with 
many truck operators. Such an 


viewpoint. | 


| therefore, to demand | 
of the truck manufacturer's repre- 
sentative a careful study of the de-| 





analyysis, made in co-operation with 
the distributor and those in charge 
of his delivery department, should 
prove to be far more profitable to 
the truck buyer than time spent 
with salesmen in interview after in- 
terview which throws no real light 
on specific delivery needs. 


NORTHWEST EQUIPMENT CO. 
DISTRIBUTING ROLLER 
Portland, Ore., June 24.—The 
Northwest Equipment Company has 
taken over the distribution of the 
Scotch free roller unit for Ford and 
Chevrolet cars. Portland sales were 
handled until recently by the 
Hardesty -Best Sales Company. 


Headquarters of the Northwest 


Equipment Company have been es- | 


tablished at 332 Division St., near 
the Ford plant. 
who was Northwest manager in 
Portland of the Pacific Finance 
Company for the last two years, 
heads the Northwest Equipment 
Company. 


BUYS FORD DEALERSHIP 
Dubuque, Ia., June 24.—The Pur- 
vis Motor Company, Ford dealer 
here, has been acquired by the Uni- 


| versal Car and Tractor Company, 


which has been handling Ford au- 


tomobiles and trucks the _ past 


twenty-one years, and becomes the | 


only Ford dealer in the city. Joseph 
P. Even and Bert P. Kalb operate 
the Universal Car and Tractor Com- 





pany at 950 Central Ave. 


G. McGuire Pierce, | 


Delivering Oils and Gasoline Profitably 


INDEPENDENT BUS GROUP 
TO FIGHT TAX PLAN 


Jersey City, N. J., June 24—The 
Hudson county bus owners will be 
| forced into bankruptcy if the four 
;towns through which their buses 
loperate from Jersey City establish 
| their claims to the 5 per cent. tax 
/on the gross receipts and to penal- 
ities for nonpaymenet under the 
|Kates act, Morris Krams, president 
|of the Hudson County Bus Owners 
| Association, warned yesterday as 
| word was received that the claim- 
|ants would open their legal battles 
| this week. 

William E. Sewell, corporation 
counsel for North Bergen, which 
first announced its claim to a share 
| in the tax, prepared suits against 
the individual bus owners which will 
| be filed in the District Court during 
| the week. Union City, which in- 
| structed its corporation counsel to 
| bring legal action several days ago, 
| will probably follow, it was said. 
| Counsels for Guttenberg and West 
|New York, also on the bus route, 
| have been instructed to investigate 
| the case and report back to the next 
meetings of the town boards. 





COMPANY OUTING HELD 


Bridgeport, Conn., June 24.—The 
| Producto Machine Company, manu- 
| facturing machine tools and cast- 
| ings, held its annual outing recent- 
‘ly at Wildemere Beach, Milford. 
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Auburn Car Sales Exceed 


Last Year in Many States 


(Continued from Page 5) 
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REGISTRATION STATISTICS, JANUARY, 1930 
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| ABRASION TESTING 
OF RUBBER FEATURES 
A. S. T. M. SESSIONS 


(Continued from Page 1) 


also connected with the Goodrich 
organization. 

A joint symposium with the Amer- 
ican Society of Mechanical Engi- 
neers on the effect of temperature 
on metals, included the reeding of 
papers from experts in the oil, 
smelting, automobile, aviation and 
power industries, giving extensive 
information concerning their indi- 
vidual problems, and the results of 
their tests. Over 600 were in at- 
tendance at this meeting, making it 
One of the largest audiences in the 
history of the society. 

In another symposium, that on 
abrasion testing of rubber, several 
leading engineers and research ex- 
perts in the tire industry brought 
to light many illuminating facts 
concerning the development of the 
automobile tire. It was stated that 
the life of the average tire has 
been increased 50 per cent. during 
the past ten years. During the 
past year, exhaustive tests have 
been made by correlating inquiries 
into rubber compounds of various 
types, with their actions on several 
kinds of roads. It was found that 
the destruction of a tire is due to 
a combination of wearing and tear- 
ing, rather than a pure rubbing or 
abrasive action, as was formerly 
believed. 

Other conclusions made by the 
rubber research men included the 
fact that addition of carbon black 
or zine oxide to the rubber com- 
pounds and within the proportions 
investigated tended to increase the 
resistance to tear. It was also found 
that the tearing force measured is 
that required to separate the fibrous 
structure of the rubber, rather than 
the force necessary to break the 
fibers themselves, and it was de- 
clared even possible that in tensile 
Strength tests, the actual rupture is 
mainly between the fibers and 
around their ends, rather than 
across them. 


N. A.C. C. TRAFFIC 
MANAGERS DISCUSS 
FREIGHT RATES 


(Continued from Page 1) 


of plate and laminated glass, auto- 
mablie parts in mixed carloads, 
wooden packing box and crate ma- 
terials, and a long list of other ma- 
terials used in the manufacture and 
shipping of cars and trucks. 

The Interstate Commerce 
originally scheduled for June 9 in 
connection with the railroad pro- 
posal requiring payment of higher 
minimum weight than heretofore, 
when carriers furnished cars longer 
than ordered by shippers. has been 
postponed until some time in Sep- 
tember. 

Considerable discussion ensued in 
connection with a complaint filed 
Utilities Com- 
Interstate Com- 


hearing 


mission with the 
merce Commission attacking rates 
on automobiles from Detroit. Toledo, 
Auburn, Racine, etc. to destinations 
in Idaho. Members were struck with 
the unusual situation of a state 
commission handling a specitic coin- 
modity rate matter with the Inter- 
state Commission. The traffic de- 
partment of the N. A. C. C. was 
instructed to intervene in the pro- 
ceeding, which will probably be 
heard this fall. 

Among the factories represented 
at the meeting were Auburn, Buick, 
Cadillac, Checker Cab, Chevrolet, 
Chrysler, Dodge, Federal, G. M. 
Truck, G. M. Traffic Association, 
Graham-Paige, Hudson, Hupp. Inter- 
national Motor, Lincoln. Oakland, 
Reo, White, Willys-Overland; F. L. 
Starck, G. L. Middleton and K. A. 
Moore, vice-chairman of the confer- 
ence. 


ADDS BUS RESTRICTIONS 

Trenton, N. J., June 24.—An ad- 
ditional restriction has been made 
by the Public Utilities Commission 
to those contained in the order 
under which Public Service Co-ordi- 
nated Transport was authorized to 
operate eighteen buses on the Hud- 
son route between Exchange Place, 





Jersey City and Secaucus Road and 
'Tonnele Avenue, North Bergen. 
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‘ AUTOMOTIVE CONCERNS the for an exhibit in the fair, which is| sidiary 
TO EXHIBIT AT FAIR the | being arranged by a special > Company, has acquired the proper- 
Atlantic City, N. J., June 24 [eats by Gov. Morgan F./ .. i, East Warren formerly occu- 
—Among the more than 150 nation- ae tad 


pied by the Elk Tanning Company. 
industries and othet PLANS MODERN WAREHOUSE 


Plans are in progress for demolition 
organizations that Warren, Pa., June 24.—The Emb-) of the present buildings and erec- 
American Fair lem Oil Company, marketing sub-' tion 


house, service station and bulk dise 
tributing plant. About $75,000 will 
be expended. 


| here, July 16 to August 25, are of the United Refining 
Chrysler Motors Corporation, 
General Electric Company, Black & 
Decker, Dixon-Prosser, Inc., in addi- 
group of tire manufac- 


from Trenton. The state of 
-y has appropriated $25,000 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


ally known toin to a 
repres 


will 


turers 
New Jers 


*ntative 


on the site of a modern ware- 


*xhibit in the 


Name of Car 


Auburn 
Austin 
Buick 
Cadillac 
Chevrolet 
ehrysler 
Cord 

De Soto 
Dodge 
Durant 
Essex 

Ford 
Franklin 
Graham 
Hudson 
Hupmobile 
La Salle 
Lincoln 
Marmon 
Nash 
Oakland 
Oldsmobile 
Packard 
Peerless 
Pierce- Arrow 
Plymouth 
Pontiac 
Reo 
Studebaker 
Stutz 
Viking 
Whippet 
Willys 
Willys-Knight 
Miscetlaneous 


Totals 


a 


Auburn 
Buick 
Cadillac 
Chevrolet 
Che ysley 
Cord 

De 
Dodge 
Durant 


Soto 


Essex 
Ford 
Franklin 
Gt sham 
Hudson 
Hupmobile 


La salle 


Marmon 
Nash 
Oakland 
. Oldsmobile 
‘Packard 
Peerless 
Pierce-Arrow 
Plymouth 
Pontiac 
Reo 
Studebaker 
Stutz 
& iking 
Ww hippet 
W illys 
‘Willys-Knight 


Miscellaneous 
eeeeeeeeemeiee ee as 


Totals 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


Alabama 


12 


63 


12! 


24 


5195 


Arizona 


818 


Arizona 


1816} 


ay 


2 
> 


Arkansas 
California 


241 
228 
1198 
233 
9700 
345 
15 
384 
705 
314 
375 
7902 
70 
233 
335 
192 
549 
93 
95 
499 
179 
293 
237 
12 
74 
321 
92 
114 
764 


42 
182 
158 

66 


1956 22176 


NEW PASSENGER CAR REGISTRATIONS FOR 


Arkansas 
California 


4195 


31613 
Combined Reports—Buick and Marquette; Erskine 


Colorado 


134 
i9 
+ 


3710 


Colorado 


6280 


Connecticut 


3006 


Connecticut 


Delaware 


19 
99 
200 
28 
1877 
85 

) 

25 
75 
8 
148 
1803 
17 
69 
97 
33 
171 
5 
26 
17 
54 
32 


12 


186 


631 | 


Delaware 


3953, 974] 


8101 


Georgia 


Co bho 


— Wal NS Ne 


vy wo hw 
o* + 


318 


Georgia 


3028 
17 
97 
48 
36 


20 


9758} 


12 
33 
16 
10 


285 


937 


1502 


Illinois 


608 
43 
1030 
155 
5615 
318 
42 
286 
823 
88 
424 
4721 
64 
160 
259 
209 
655 
497 
174 
409 
205 
538 
260 
32 
78 
320 
97} 
124 
601 
26 
21 
113 
357 
108 
88 
19128 


Illinois 


_ 


1342 
79 
6556 
471 
40 
477 
807 
213 
597 
9513 
79 
262 
339 
306 
167 
101 


26233 


Indiana 


69 
14 
245 
17 
2320 
110 
6 
126 
169 
28 
198 


2229 


19 
7 


7147 6209 | 


Indiana 


53 
278 
12 
2994 
147 
10 
204 
331 
93 
475 
4691 
6 
99 
183 
&0 
1] 


22 
68] 
45 | 
189 | 


5| 
2| 
104| 
248 
16| 
95 | 
2 


2 
138] 
180 | 
25 | 


11856, 8924] 


This is the 


Kansas 
Kentucky 


118 
23 


9319 3981 


Kentucky 


1690 
86 

4 

83 
144 
62 
216 
2429 
) 


>t 


»4 


4179 


5750 


Lousiana 


221 7 


Louisiana 


13 
119 
6 


1514 


5260 


) 


| 


Maryland 


27 

1 
176 
14 
1376 
39 

1 

28 
88 
19 
84 
1095 
16 
32 
39 
43 

11 

1 

10 
70 


56 
31 
14 
8 
62 
137 
95 
86 

1 

] 

9 

») 
7 
2 
845 36383 


Maryland 


9 
1508 


> 


3 
78 
52 
182 
2005 
21 


69 


599 9190 


Massachusetts 


84] 
| 
545 | 
63 | 
1827 | 
176 | 
3| 
39 | 
255 
28 | 
414| 
2308 | 
40 | 
43 | 
191 | 
95 | 
63 | 
17| 
41} 
223 | 
52] 
246 | 
97 | 
12 | 
41} 
105 | 
336 | 
48 | 
208 | 
1 
1 | 
8] 
68 | 
29 | 


7715 13810| 


Massachusetts 


60 | 
921 | 
48 | 
1832 | 
211 | 
13 | 
109 | 
411 | 
72 | 
655 | 
3573 | 
63 | 
93 | 
244 | 
155 | 
92 | 
18 
49 | 
233 | 
124 | 
196 | 
191 | 
30 | 
67 | 
95 | 
392 | 
109 | 
290 | 
7| 
9 
69 | 
114] 
111] 


Michigan 


Michigan 


35 

12 
242 
410 
144 
773 
11099 
63 
148 
404 
179 
53 
33 
109 
143 
235 
637 
152 
G 

21 
173 
488 
148 
260 
2 
19 
95 
158 
34 
30 


10279 | 21655 


Minnesota 


Noe on 
NN =) -) -] 2 UF -J ft ¢ 


a 


_ 


25 
118 
18 

3 
4039 


Minnesota 


1367 
121 
2 
45 
81 
55 


13] 


5953) 


Mississippi 


960 


Mississippi 


109 
4 
1091 


55 


34 
74 
15 
34 


2068 


10 
17 


3739| 


Missouri 


_ 


26 
430 
34 
4257 
136 
12 
95 
349 
68 
235 
3036 
10 
114 
74 
118 
26 
17 


Missouri 


43 
519 
21 
4790 
203 
6 

145 
369 
197 
459 
6562 
30 
207 
146 
185 
56 


16 


16838 


and Studebaker; Stutz and Black Hawk. Gardner, Jordan and Windsor are included in the miscellaneous column. 


} 


Montana 


1515 


Montana 


1987| 


NEW PASSENGER CAR REGISTRATIONS FOR FIRST 


first time this two months’ registration table has appeared, 


13 
152 
24 
18 
5686 


Nebraska 





eeeeleenegenceeeeese ne a 
FEATURES SHOP CLINIC 


Washburne, former 
of the Washburne valve, and engi-| 
Meer now associated with Aluminum 
Industries, Inc., featured a recent 
shop clinic held in Portland under 
the auspices of the West Bearing 


TWO MONTHS OF 


due to the delay in the release of the Georgia figures. 


ro 


Name of Car 


Mexico 


New Hampshire 
North Carolina 
North Dakota 


New Jersey 
New York 


New 


Auburn | 
Austin | 
Buick | 
Cadillac | 
Chevrolet | 
Chrysler | 
Cord | 
De Soto | 
Dodge | 
Durant | 
Essex | 
Ford | 
Franklin | 
Graham | 
Hudson | 
Hupmobile | | 
La Salle | 
Lincoln | 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


ms 
wn 
as 


3 


50: 
60 2 
3 
16 
 94,—i2 
"a ~«CO 
1245-28 
3 
16S” 
46 


Marmon 
Nash 
Oakland 
Oldsmobile 
Packard 
Peerless 
Pierce-Arrow 
Plymouth 
Pontiac 

Reo 
Studebaker 
Stutz a 
Viking =——tSO 
Whippet — 
Willys 
Willys-Knight 
Miscellaneous 
~~ Votals 


2 
58 
5 


a 
2 59 

7; 
31 


2 

1 

8 

100 4 
472 12 
6 ] 
14 ] 
14 6 
196 11 
166 5 
11 ] 
13253 2 


a ? 
2 


18 


2 
6 
2 

? 


340 2; 
46 


549 832 23549 3218 


322 


26 
1 


35 4 


3 


4 
3| 


4 


3 | 


3} «10 


1} 
8| 


— 


>| 
2| 


yy 


3 | 


7 


0| 
6] 
2] 


ANOTHER CHAIN BRANCH 
Buffalo, June 24.—Sears, Roebuck 
& Co. will open an automobile tire 


Company and the Motor Equipment 


Portland, Ore., June 24.—w. H.} Company, and at a Salem, Ore., 
manufacturer | clinic sponsored by Ira Jorgensen. 


and acce 
Tonawat 


according 
company Officials here. 


ban 


falo bra 


store 
direction of executives of 


SSO: 


ida, 
to 


will 


nch. 


in 
an 


e 
the 
announcement 


late 


be operated 
the 


at 45 Main St.., 
summer, 
of 
The subur- 
under 
Buf- 


the 


OPENS SIXTH BRANCH 


Portland, 
Cummings 
opened its sixth 
way and Burnside 
E. H. Cummings 
firm, thirteen years ago started in 
tire 
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new branch 
F. L. Lestoe. 


way. The 
June 24—The | charge of 
Company has 
branch at Broad- 
Street. Portland. 
president of the 


Ore., 
Tire 
offered. 


business in a very small NEWS BRING 


1931 BY MAKES AND STATES 


Ohio 


303 
20 


465 


74 
4069 
238 
18 
205 

~ 380 
86 
453 
4291 
44 
125 
211 
140 
34 
24 


123 


1160 | 15062 


Oklahoma 
Oregon 


~ 
co 


4906 


Pennsylvania 


South Carolina 
South Dakota 


Rhode Island 


2207 


Tennessee 


34 
10 
34 
11 


4 
35 
51 

6 
61 


1 
11 
26 


- 


‘ 


1 
2850 


Washington 

West Virginia 
Wisconsin 

Dist. of Columbia 


Vermont 
Virginia 


128 

17 

248 

5 35 

641) 1957 

32; 138 

1 4 

14 66 

78, 238 

~ § 24 

53 =. 206 

563. 1513 

n6hCltC<CRCi“‘( 4 6 

98 48 
64 

65 ‘ 37 

2; 4 7 : 8 

8 5 ’ 6 

40 : : 41 


woe w 


Nw OW 8 


ee 
N & 


38 
116| 
53 13| 
3 j 1| 
30 11| 
118 | 
134] 
19 | 
168 | 
1| 
5 2] 
32 33 | 
87 | 
32 10,43 | 
5 | 
11392 5320, 3692] 


1 
© 


287 
62 
~ 275 


TWO MONTHS OF 1930 BY MAKES AND STATES 


Name of Car 


N. Hampshire 
New Mexico 
No. Carolina 
No. Dakota 


Auburn 
‘Buick 
‘Cadillac 
Chevrolet 
‘Chr ysler 
‘Cord 

De Soto 
Dodge 
Durant 
Essex 
Ford 
Franklin 
‘Graham 
Hudson 
Hupmobile 
‘La Salle 
‘Lincoln | 
Marmon 
‘Nash 
Oakland 
‘Oldsmobile 
Packard 
‘Peerless 
‘Pierce- Arrow 
‘Plymouth 


| 
| 
| 
| 
{ 
| 
| 
| 
Pontiac | 
| 
{ 
| 
| 
| 
| 
{ 


Reo 
‘Studebaker 
Stutz 

Viking 
‘Whippet 
‘Willys 
Willys-Knight 
‘Miscellaneous 


755, 485 15560 812) 28177) 


32 


282 


815 
97 
399 

9 

18 
292 
467 
180 
~ Oo 


1421 | 23889! 10200, 


Oklahoma 


38 


103 
117 
1506 
16 
35 


38 


16 
114 
318 

70 

79 


‘ 
165 
92 
33 
14 
3607 


Pennsylvania 


| 22356, 


Rhode Island 
So. Carolina 
So. Dakota 


— . 
1. OF +3 +3 


te 


— 
> = 


QD 
ao f 


a Cw = 6 
e.9 a o 


n 


1347, 4372] 3859 


7117 


Washington 
West Virginia 
Wisconsin 
Dist. of Col. 


Vermont 
Wyoming 


Virginia 


y 31 | 3 
208 288 | 56 308 
10 S | 2 15 
1974 1068 | 849 2274 
135 165 | 57 
4 | ] 
76 122 | 54 
145 | 125 
192 | 19 
283 | 153 
2187 | 1183 
16 | 8 
85 | 
83 | 
83 | 
9] 


mw Ww 
Cc Nw 


’ 
1< 


— & HD 
I +3 22 


— WN 


me) & SS. 
— 2» DS -] oO » Ww 


a w 
© © 6 


25242, 575! 3148! 8828 


will be in 
A 24-hour 


complete automotive service wil! be 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
RESULTS 


1,672 
82.637 
4,645 
225 
2,730 

~ 8,129 
~ 1,482 
6,630 
76,626 
647 
2,360 
3,539 
~~ 2.351 
890 
466 
1,489 
4,969 
2,000 
6.235 

~ 2.355 
311 
793 
4.480 
9.193 
1,268 
6.391 
91 

163 
2,200 
5,133 
1,636 
486 
260.919 


TOTALS 


1.582 
15.076 
1.048 
96,442 
6,658 
276 
5,688 
10,443 
3.972 
11,622 
159.173 
1,32] 
3.875 
5,200 
3.911 
574 
603 
2,010 
6.548 
3,409 
7.672 
3,450 
762 
971 
5,752 
11,046 
1,728 
7,674 
210 
339 
3,897 

~ 4,563 
~~ 2.934 
mn 
391,739 
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rd Dealer Boosts Service Through Own Shop Men Men 








Birkett L. Williams Co., | offered, so that at least that many a year ago, and is generally con- | 


Cleveland, Holds That! 
Contests for Money 
Prizes Best Method of 
Stimulating Service De-| 
partment Incentive 


Fourth 
Fifth 


“pix it so the shop man will per- 
sonally benefit if you want to 
build up a good service business,” 
advises Birkett L. Williams, head of 
the Birkett L. Williams Company, 
4505 Euclid Ave.,. Cleveland, O. 
In a large city where competition 
ig keen Mr. Williams has built up! 
widely known service department 


With more than 3,000 customers, 
mhost of whom are “regulars.” 

The Birkett L. Williams service 

vertisement in the Sunday news- | 
ad has long been familiar to| 
Ford owners. It runs every Sunday | 
jn the same position with the same 
copy and the same amount of space. 

tanding out prominently on this 
advertisement is the Birkett L. Wil- | 
liams name in written script. By | 
onstant repetition, as well as by its | 
listinctive character, many Ford 
Dwners, when they need service, 

ink of this company, especially | 
if they live west of Cleveland's pub- | 
lic square. 

Mr. Williams has tried putting out | 
service salesmen, men who call on 
the car owner. He believes that | 
method of getting business is too | 
expensive—at least in his case. He | 
has tried other plans and today 
from his experience he says: 

“I believe service business can 
be increased best by having satisfied 
customers. No other way is quite as 
satisfactory.” 

Following this reasoning he now is | 
doing a greater volume of service 
business than ever before. It is run- 
ning considerably ahead of one 
year ago. 

He undertakes to insure satisfied 
customers by careful organization 
and supervision of his service de- | 
partment, by turning out good jobs, | 
by extending little courtesies to cus- | 
tomers and in other ways building 
good will. 

All shop men are salesmen. They 
are trained for their work, both as | 
mechanics and salesmen. Every | 
day at 5 o’clock in the afternoon, 
when the day shift is going off and 
the night men are coming on, Mr. 
Williams calls his service personne! | 
together for a conference. They | 
meet and talk over their troubles 
and problems just the same as a) 
group of bond salesmen might meet | 
with the sales manager. Criticisms 
come out freely. Good ideas are! 
passed along. If there are any| 
smoldering dissatisfactions they are 
quickly dispelled. The result is a} 
Joyal, willing organization. 

Frequent contests for money prizes 
stimulate service department em- 
ployees to give their best efforts 
to their work, and help them to 
sell materials and service. In these 
contests (there is one going nearly 
all the time) infractions of working 
rules and good service practices are 
penalized, also. Through all con- 
tests runs the spirit of “May the! 
best man win.” 

In addition to money prizes which | 
service men may win, the shop em- 
ployees are given fixed commissions 
On certain sales. For instance, this 
Ford dealer a few months ago un- 
dertooxk to sell prepaid lubrications | 
at the rate of thirteen for the price 
Of ten. A book sells for $10. Shop! 
men get a commission of $1 on every 
book they sell. . 

“Before we offered a special in- 
ducement to the men for selling | 
books, they hadn’t been going very 
well,” said Mr. Williams. “Now we | 
have 200 books out and are hoping 
to have a total of at least 500 in| 
the hands of customers. Of course, 
the lubrication business itself at 
this price isn’t profitable, but the 
prepay plan brings them in and 
car owners become customers for 
other service.” 

Give the shop men an incentive, 
argues Mr. Williams, and they will | 
work for your interests, Contests | 
as Mr. Williams arranges them give | 
the men a chance to earn some extra 
money, It is not merely an hon- | 
Orary matter to win. Furthermore, | 
@ half dozen cash prizes usually are 





| conform. 


| Stars opposite the 


the 
;}a very 


|}and made attractive. 


men make extra money. 
Following is the announcement of 
the service contest for the current 
period of June 11 to July 11: 
SEVENTY DOLLARS IN PRIZES 
GIVEN AWAY 
First prize 
Second prize 
Third prize 
prize 
prize 
Sixth prize 
RULES OF CONTEST 
The contest starts on Thursday, 
June 11, and runs through and in- 
cluding Saturday, July 11. Credits 
will be given for the following items: 
For each quart of oil sold..1 point 
For each customer taken to 
his destination on leaving 
his car for work 


.$15.00 
14.00 
12.00 
11.00 
10.00 


3 points 


|For every act of courtesy, 


such as getting car out of 
stall for customer, etc.... 

For each lot of work sold a 
customer to the amount 
of $5 and less 

For each lot of work sold to 
the customer where the 
amount sold by the — 
chanic is over $5......... 

For each = new customer. 
brought in 
Loss of credits will ensue for in- 

| fractions of working regulations as 

| listed below: 

For not taking number off 
board when working 

For grease or dirt left any 
place on car 

| For each come back 

For dirty stall 

For parts or tools laid on 
running board of car 

For each fender, cowl, 
steering wheel or other 
cover not used when work- 
ing on car 

For each car on which the 
windshield and headlamps 
are not wiped off 
MAY THE BEST MAN WIN! 
(Signed) 

THE BIRKETT WILLIAMS CoO., 

4505 Euclid Ave., Clevelond O. 

It may be noted that the average 

number of points lost for improperly 

doing work is greater than the aver- 

age credit, which indicates that the 

company first sets uprigid standards 

to which all men are expected to 

It is extra effort and at- 

tention to duty that wins compen- 

sation. These things are what 

please customers. Manifestly, cus- 


1 point 


2 points 


1 point 


1 point 


| tomers are displeased if the work is 


not right or if there is grease on the 
steering wheel. Consequently, the 
workman is penalized if he does not 
first of all observe the fundamentals 
of giving good service. 

“You would be surprised at the 
interest developed by these con- 
tests,” says Mr. Williams. “Results 
are posted daily on a large board. 
Points are scored by pasting gilt 
names of con- 
testants, large ones being worth five 
points and small ones one _ point. 
Frequently a contest gets pretty hot 
in the coming days. The two lead- 
ers ran neck and neck in the last 
one and the winner came out ahead 
by only two points on the very last 
day.” 

Another thing that improves the 
moral of the men and appeals to 
the customer is that all workmen 
and attendants in the service de- 
partment are required to wear clean 
coats all of the time. Long, belted, 
light coats are very much like uni- 
forms; tan, with blue trimmings. If 
a mechanic gets his coat dirty in the 
morning he immediately changes it, 


}not waiting until the next day. 


Similar principles of 
reliability obtained for 
Birkett L. Williams Company 
good used car business. At 
present not a single used car has 
been on hand more than thirty days 
Every car is put in good condition 
The result is 
that they are sold at the top of the 
market, and sold quickly. ‘Junkers’ 
are not wanted and if taken in at 
all on trades, are sold for what they 
will bring or sent to the scrap heap 
without delay. 


Somewhat 
service and 


EXCEEDS 1930 RECORD 
IN USED CAR BUSINESS 
Omaha, Neb., June 24.—Central 
Motors, Inc., Ford dealer at 20th and 
Dodge Streets has sold about 8 per 
cent. more used cars for the first 
five and one-half months of 1931 
than for the corresponding period 


ceded by Omaha dealers to have | 
sold more used cars so far this year | 
than any other dealer in the city. | 
June 15 the company had 190 used | 


cars in stock and had moved ap- 


proximately ninety cars for the two- | 
week period in June. 
USES CATCHY AD COPY 
AND INCREASES SALES 
OF USED CARS BY 10% 


The McFayden & Stewart Motor ~ 


Companies, both Ford dealers, who | 
recently consolidated, and who are | 
now operating under the name of | 
McFayden Stewart Company in 
Omaha, Neb., have been surpassing 
by approximately 10 per cent. so far 
in June their record of used cars 
sold by both companies for any | 
similar period in April and May. | 
Both April and May were excep- 
tionally good months for used car |} 
sales. Mr. McFayden attributes | 
much of their success in moving | 
used cars this month to a series of | 
small, but catchy advertisements | 
which are being run in the Omaha | 
newspapers. A recent example: 


McFayden Stewart Co. 
continuing | 
Their Record Smashing 
CONSOLIDATION SALE 
offering 
66 
of the finest looking reconditioned | 
automobiles in Omaha 
priced from 
6.66 
to 
666.66 
Don't Fail to 
SEE THESE CARS 
at 
2ist and Leavenworth AT 7713 
20th and Harney AT T7711 
McFayden Stewart Co. 
“Downtown Ford Dealers” 


STUDEBAKER MAY SALES 
AT PEAK IN AUSTRALASIA 


South Bend, Ind., June 24.—May | 
retail deliveries of Studebaker pas- | 
senger cars in Australasia set a new | 
high total for the year, according 
to cabled sales reports received at 
the home offices of the Studebaker 
Pierce-Arrow Export Corporation. 

The May record, which shows a} 
20 per cent. increase over the best 
previous month of the year, is at- | 
tributed to the stimulating effect | 
the recent announcement of Stude- | 
baker free wheeling has had on the 
motor trade there. 


SLIGHT PENNSYLVANIA 
DROP IN EMPLOYMENT 


Philadelphia, June 24.—A decrease 
of 2 per cent. in Pennsylvania fac- 
tory employment and a decline of 
6 per cent. in wage payments took 
place from April to May, according 
to reports received by the Philadel- 
phia Reserve Bank from more than 
800 plants employing a total of ap- 
proximately 271,000 workers with a 
pay roll of nearly $6,000,000. The 
transportation equipment and metal 
products group experienced the wid- 
est decline in wages, 





| specializing therein, 


| leads, and, 


}examine cars,” 


|invariably followed 


| Company, here, a division of Borg- | 


|inerease over 


Circulars and Lot Display 
Aid in Selling Used Cars 


ERIODIC 
low-ups, and the distribution of 
circulars are two methods much fa- 
vored by the Rohrer Chevrolet Com- | 
pany of Camden, N. J. The latter 
plan is used especially in promoting 
used car sales. Mr. Rohrer, the| 
head of the company, does not trust | 
the delivery of his printed circulars, 
however, to schoolboys or other irre- 
sponsibiles, but places this business 
in the hands of a reliable concern 
to make sure 
that the circulars will safely reach 
their destinations. 


Such crews are supervised by in- 
spectors, who make a point of know- | 
ing that distribution is not largely | 
confined to convenient sewers or 
barrels in an alley. The dealer pays | 


|at the rate of $35 for the printing | 


and delivery of 7,000 circulars, and 
| has found that this is a very good | 
way of obtaining live leads and a); 


| fair percentage of ultimate sales of | 


used cars. 
of an “edition” of 7,000 circulars, the | 


Out of the distribution | 


dealer averages somewhere around | 
twenty-two or twenty-three good | 
if he actually sells cars 
to only two or three persons receiv- | 
ing these dodgers, he makes some 
rofit. 

The dealer has a used car lot next 
the handsome sales and_ service 
building on Bridge Boulevard, and 
has found that a great many pros- 
pects for used cars much prefer to 


| examine the units at their leisure in 


the open than in a building where | 
they seem to feel more restricted 
for some reason. A salesman is on 


| the lot to answer questions, demon- 
| strate and make suggestions when 
| deemed necessary and to obtain the 


names and addresses of those who 
appear to be specially interested. 
“Persons who call at the lot and 
says Mr. Rohrer, | 
“but who do not buy outright, are 
up by a per- 
sonal call within a short time while 
the impression is fresh in their minds | 
and before they are likely to have | 
done much shopping around. This 
method pays, too, just as it does in 
following up a slow purchaser in the 
case of a new car.” 


MECHANICS UNIVERSAL 
REPORTS MAY GAINS 


Rockford, Ill., June 24.—May busi- 
ness of Mechanics Universal Joint 


. | 

Warner Corporation, showed a slight 
April, it was an-| 
nounced yesterday by C. S. Davis, 
president of the parent. corporation. 
This makes a complete record of | 
monthly gains since January. 
Mr. Davis added, “The Mechanics 
Universal Joint Company has rear- | 
ranged part of its equipment for | 
the purpose of eliminating unneces- 
sary handling of materials as much | 


as possible and to enhance the earn- president 
In | Trades Association, which he headed 


ing power of the organization. 
addition to this, it has spent con- | 
siderable effort since the first of | 
the year in the refinement of de-| 
‘signs of its various s types of univer- 


personal calls, or fol- | 
|good use of psychology in selling 


|} the prospect names the date, 


'and that pleases him, 


|106 Westminster 


Mr. Rohrer and his salesmen make 


either new or used Cars. 

“IT believe in watching the pros- 
pect closely for any sign that re- 
veals he actually is in a buying 
mood, or approaching that point,” 
says Mr. Rohrer. “As soon as he 
has been switched over from an in- 


| different state of mind to keen in- 


terest, the prospect almost invari- 
ably betrays it to the watchful 
salesman. Supposing the prospect 
has been examining used cars on 
the lot. This may indicate that he 
is more or less casually thinking of 
buying one, but it does not neces- 
sarily mean that he has decided to 
| purchase. I steer many such into 
| the office to sit down and ‘talk it 
over. 

“T ask the caller what kind of a 
car he prefers, and about what 
price he would care to pay. If he 
is not particularly responsive for the 
moment, after a little further talk, 
I ask him what day of the month it 
is, as if getting ready to take his 
signature. This usually moves the 
situation a point nearer a deal. If 
it is 
pretty certain that he will become 
a purchaser, experience has shown. 
In many cases the deal is as good 
as closed at this step. Asking him 
the date and having him name it, 
thus has actually helped things 


'along more rapidly than otherwise 


would have been the case. The 
more personal interest a salesman 
shows in a prospect and his trans- 
portation needs, the more apt he is 
to turn him into a buyer. 

“When a prospective buyer has 
shown particular interest in any one 
car, we are always careful to keep 
his interest centered on it and 
not divert his mind by showing him, 
or talking about, another, until we 
are certain he has decided not to 
buy the one he has thus favored. 


| Neither do we talk a lot about me- 


chanical details, or open the hood. 
There is no need for that kind of 
thing if he has evidenced interest 
in a certain car. If he has found 


a unit that will serve his purposes 
that's the 


time to make sure of the sale.” 


sal joints for passenger cars, trucks 
and tractors, with the aim of keep- 
ing abreast with current demands 
for new improvements.” 


SCHROEDEL, FORD 
DEALER IN CAMDEN, DIES 
Camden, N. J., June 24.—L. L. 
Schroedel, Ford dealer, died sud- 
denly of a heart attack at his home, 
Ave., Merchant- 
ville. He was 51. Schroedel had 
been in the automobile business 
since 1922, with a dealership at 2201 
|Federal St. For twenty-two years 
previously he was associated with 


a Philadelphia firm. He was past 
of the Camden Auto 


L. L. 


lin 1929. He was a member of the 
Camden County Chamber of Com- 
merce, Camden Club and Merchant- 
_Ville ‘Country Club. 
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